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Dental Tribune International

DTI—A global network of over 1.2 million

Dental Tribune International

Your Gloha

Marketing Partner

Dental Tribune International (DTI) is the world’s
largest dental network, providing essential
information, communication channels, edu-
cation and practice management services for
the whole dental community. In order to build
intimate and trusting long-term business rela-
tionships with all market players, DTl strives
to offer solutions for their most important tasks
and challenges through its print and digital
media, a variety of educational programs and
platforms, its event planning and communi-
cation services, as well as its digital market-
place platform.

Founded in Leipzig, Germany, in 2003, DTI
has expanded to include more than 400 print
publications, which are distributed in over 90
countries in over 25 languages. Its current
print and digital reach connects about
1,275,700 dental professionals worldwide.

diC

DI World Dental Fedaration

P ERO £

As official media partner of FDI World Dental
Federation, the Asia Pacific Dental Federation,
the Associacdo Paulista de Cirurgides-Den-
tistas (S&o Paulo association of dental sur-
geons), FDI's European Regional Organization,
the International Association of Dental Stu-
dents, the International College of Dentists,
the International Congress of Oral Implantol-
ogists, World Oral Health Day, International
Dental Manufacturers, the International Fed-
eration of Dental Educators and Associations,
and the Federacion Odontoldgica Latinoamer-
icana, DTl is able to promote and help expand
a truly global dental network. By bringing
together dental experts and spreading their
ideas and visions, DTl aims to actively drive
progress and research in dentistry.

Our objective is to provide innovative, first-
class sales lead generation tools to the indus-

ICLI

International Congress
of Oral Implantologists

m ®
World Oral
Health Day

try. We are thus continuously customizing our
portfolio. With advanced features that link all
of the products in its portfolio, DTI merges
print, digital and educational media, offering
a multitude of marketing channels to reach
the largest dental community worldwide.

We offer relevant and integrated advertising
opportunities to engage your target audience.
Our media kit highlights these in a quick-read
format and our international sales team will
assist you in developing your ideal advertising
strategy. Let us know what your needs are.

Please see page 49 for contact details.
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MEDIA

Impression-based marketing



Today
Show Dailies Dental Tribune

Newspaper

Today @ IDS
2021

Dental Tribune

Supplements

CE Magazines

PRINT MEDIA

DTI—Your No. 1 partner in
International dental publishing
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Dental Tribune

The world’s dental newspaper

Dental Tribune Germany

Dental Tribune Supplements

Scientific and clinical content

DTl offers a range of specialty supplements
reporting on the latest developments within
over a dozen specializations in dentistry.

The Dental Tribune supplements —Cosmetic|
Esthetic Tribune, Endo Tribune, Hygiene Tri-
bune, Implant Tribune, Lab | CAD/CAM | Dig-
ital Tribune, Laser Tribune, Ortho Tribune,
Patient Tribune, Perio Tribune, Prevention
Tribune, Prosthodontics Tribune, Radiology

Tahnéirztliche Assistenz 252
=~ E W ‘-ﬁ
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With its flagship publication, Dental Tribune,
DTl has changed the way dental professionals
around the globe access the latest news in
their profession. Dental Tribune is an indepen-
dent tabloid-format publication for general
dental practitioners. First published in Chicago
in 1892, today it is the largest global dental
newspaper, in more than 30 editions in over
25 languages. In 2021, DTI will produce 222
issues of Dental Tribune, which will be distrib-
uted in over 90 countries worldwide.

Dental Tribune newspapers offer the latest news
and information in an easy-to-read format that
fits into the busy schedules of dental profes-
sionals. They are filled with practical, up-to-date
information on practice management, clinical
procedures, industry news and local events. In
addition, interviews with notable practitioners

Tribune and Surgery Tribune —combine clinical
topics and case reports by practitioners and
respected specialists from around the globe.

The unique writing approach makes state-of-
the-art research accessible not only to spe-
cialists but also to general practitioners,
thereby providing all dental professionals with
the latest research in these exciting areas of
dentistry. Often included within the pages of

and industry representatives round out the edi-
torial content, providing the most current opin-
ions and developments in the broader field of
dentistry.

The most trusted source of news and informa-
tion in the dental community, Dental Tribune
reaches more than 1,275,700 dental profes-
sionals around the globe via its print and digital
editions.

Please see page 45 for a full list of editions and
advertising rates and formats.

the flagship Dental Tribune newspapers, with
rotating topics throughout the year, these spe-
cialty supplements provide an additional
incentive to dental professionals to read each
edition of the Dental Tribune newspapers front
to back.

Please see page 45 for a full list of editions and
advertising rates and formats.

OrTHO TRIBUNE

e Workd's Orthadotc Newspaper | Grek Bdon
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v
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Continuing Education Magazines

Content for specialists and general practitioners

The dental hygienist
in times of COVID-19

trends & applications
Designing for the

environment—sustainability

in plastic products

manufacturer news
Reducing the risk of infection

in dental settings—Innovative:
hand hygiena technology

dti]=-

prevention—international magazine for oral health

The DTI continuing education (CE) maga-
zines—CAD/CAM, ceramic implants, cos-
metic dentistry, digital, implants, laser, ortho,
prevention and roots—represent the premium
print segment of the DTl portfolio. With atten-
tion to quality content and images, these mag-
azines offer a first-class platform for targeting
specialists.

The magazines present the most significant
international developments and experiences
in their respective fields and are aimed at spe-
cialists and general practitioners, as well as
industry leaders, around the world. The con-
tent is a combination of clinical cases, scien-
tific articles, interviews, industry reports, event
previews and reviews, business and product
news, and practice management articles.

Clinicians are required to obtain CE credits
annually. However, taking time away from the

1

C eramic illl]?]l\l;ts

practice in order to pursue these is costly in
terms of both lost revenue and time. Hence,
DTl offers practitioners a way to fulfill their
annual CE requirements through its CE mag-
azines. DTI's CE magazines include articles
which provide credits from a continuing edu-
cation provider recognized by the American
Dental Association Continuing Education Rec-
ognition Program (ADA CERP).

The magazines are available by print and dig-
ital subscription and are distributed free of
charge at all major dental events worldwide,
as well as at regional specialist meetings.

Regional editions are published in China,
Czech Republic & Slovakia, Germany, ltaly,
Poland, Turkey and the U.S.

Please see page 46 for the full list of editions as
well as advertising rates and formats.

CAD/CAM—international
magazine of dental laboratories

1/21

wi”iviiplants

international magazine of

implants —international
magazine of oral implantology

ceramic implants—international
magazine of ceramic implant

science
technology

ortho—international magazine
of orthodontics

cosmetic dentistry—beauty &

roots

international magazine of -
-

meetings
ROOTS SUMMIT: Now dates

digital—international
magazine of digital dentistry

1/20

joconic

dtil=

roots —international
magazine of endodontics

07



Today Show Dailies

The longest running trade show newspaper

International dental comm
Loy

ity gathers for AEEDC Dubai 2020

ul
Aot e oty

Today AEEDC Dubai 2020

Today show preview

— distributed free of charge by
mail and via e-paper to
pre-registered visitors,
importers, dealers, distributors
and opinion leaders two
weeks prior to a show

— content: preliminary floor plan,
exhibitor list, general informa-
tion, interviews, product news
and industry reports
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Today show daily

— user-friendly guide for visitors
and exhibitors

— published in the dominant
business language of the host

country

— distributed free of charge at
the exhibition entrances, in the
halls, at registration desks, at
main transport points and at

DTlI’s event daily, today, is the world’s longest
running trade show newspaper. Established
in 1998, today has become the exclusive
on-site planning tool for visitors and exhibitors
at over 80 dental shows and congresses
worldwide, such as IDS, Congres ADF,
AEEDC, CIOSP, IDEM, EuroPerio, the ADA
annual meeting, the EAO congress, and
GNYDM.

As official media partner of FDI World Dental
Federation, DTl has also been producing the
FDI congress newspaper, World Dental Daily,
since 2005. For over 20 years, today show
dailies have been providing comprehensive
coverage of every major dental event world-
wide. Depending on the size of the event, daily
editions with live event coverage are pro-
duced. On-site editorial teams offer a com-
prehensive recap of the previous day’s events
with exclusive interviews, product launches
and detailed insight into the event program.

Today show review

weeks after a show

shows/events

official convention hotels, as
well as via e-paper

— content: floor plan, exhibitor
list, general information,
interviews, product news,
industry reports, daily course
offerings and social event

schedule

— distributed free of charge
by mail and via e-paper to
pre-registered visitors,
importers, dealers, distributors
and opinion leaders two

— content: recap of the show’s
most important news and
overview of upcoming

Additional content focuses on helping attend-
ees make the most of their time at the event
and includes floor plans, exhibitor lists, daily
course offerings and information on local and
social events.

Importantly for advertisers, today primes
attendees of these shows for making pur-
chases and learning about products unfamil-
iar to them. This allows exhibitors to take fulll
advantage of this niche market. In addition,
today increases booth traffic and sales
because it lands directly in the hands of
attendees before, during and after a show.
Thus, the newspaper piques attendees’ pur-
chasing interest, driving them to exhibitors’
booths and websites for more information after
reading about a new product, special offer or
giveaway in today.

Editions include those listed in the event calendar
on page 10.

o
e

Today corporate edition

— customized editions for
corporate events and trade
shows, or as a supplement
to the main issue of a specific
today at an event

— designed to suit the specific
needs of the advertiser

— service includes editorial
support and a requested
number of print copies



Today @ IDS 2021

International Dental Show, Cologne, Germany, Sept. 22-25, 2021

Einfach aus
10 Minuten Gesprach
365 Tage Erfolg

? Today show dailies

Number of issues: 5 (daily)

Language: German/English

Print distribution: 5,000 per day

Digital distribution: over 200,000 contacts worldwide

Ad deadline: July 2021
Release dates:

Number of issues: 2

Language: German/English

Floor plan 1: inserted in international today show preview
Print distribution: 20,000

Digital distribution: over 200,000 contacts worldwide
Floor plan 2: inserted in all daily issues

Print distribution: 25,000 total

Digital distribution: over 200,000 contacts worldwide

Ad deadline: July 2021

Advertising rates and formats (w x h)

Today show previews
Number of issues: 2

International today show preview
Language: English

Print distribution: 20,000
Digital distribution: over 140,000 contacts worldwide

Issue 1 Tuesday Sept. 21, 2021 =
Issue 2 Wednesday Sept. 22, 2021 German today show preview
Issue 3 Thursday Sept. 23, 2021
Issue 4 Friday Sept. 24, 2021 Language: German
Issue 5 Saturday Sept. 25, 2021 Print distribution: 20,000
Ad deadline: July 2021
Release date: August 2021
Today floor plan Today show reviews

Number of issues: 2
International today show review
Language: English
Print distribution: 20,000
Digital distribution: over 140,000 contacts worldwide

German today show review

Language: German
Print distribution: 20,000

Ad deadline: September 2021
Release date: October 2021

Button 1
1/1 page 1/2 page 1/2 page Economy
(full page) horizontal vertical format 1/3 page 1/4 page 1/8 page Button 2
Button 3
Bleed: 280 x 400 mm 280 x 200 mm 162 x 400 mm 162 x 227 mm 112 x 400 mm 162 x 166 mm
Trim: 249 x 368 mm 249 x 170 mm 147 x 338 mm 147 x 208 mm 97 x 338 mm 147 x 147 mm 97 x 147 mm 46 x 46 mm

3 mm bleed required for all formats

Language

Print distribution
Digital distribution
Ad deadline
Release date

Ad rates: 1/1 page
1/2 page

Economy format
1/3 page

1/4 page

1/8 page

Ad specials: button
Floor plan/trend index

E-newsletter/e-blast

Show preview  Show preview  Show preview today show dailies today show dailies Show review Show review

international Floor plan 1 German 1st 2nd 3rd 4th 5th Floor plan 2 international German
English German/English German German/English German/English English German
20,000 20,000 20,000 5,000 per issue 25,000 20,000 20,000
140,000 140,000 - 200,000 200,000 140,000 -
July 2021 July 2021 July 2021 July 2021 July 2021 Sept. 2021 Sept. 2021
Aug. 2021 Aug. 2021 Aug. 2021 Sept. 21 Sept. 22 Sept. 23 Sept. 24 Sept. 25 Sept. 21-25, 2021 Oct. 2021 Oct. 2021
3,950 3,950 3,950 3,950 per issue 19,450 3,950 3,950
3,450 3,450 3,450 3,450 per issue 17,450 3,450 3,450
3,250 3,250 3,250 3,250 per issue 16,250 3,250 3,250
2,950 2,950 2,950 2,950 per issue 15,450 2,950 2,950
2,450 2,450 2,450 2,450 per issue 13,450 2,450 2,450
1,950 1,950 1,950 1,950 per issue 11,450 1,950 1,950
On request

399 for first booking; 199 for each additional index booking

Available in combination with print bookings; limited availability on a first-come, first-served basis; prices available on request.

Prices in euros.VAT not included.



DTI Event calendar 2021 Last update: April 2021

Print and digital options for events not listed are also available.

[] show preview Show daily Online edition Prices in euros™

Date Event/City Editions  Distribution* Language 1/1 page 1/2page 1/4page 1/8 page
Jan 28-30 Yankee Dental Congress 3 52,000 English 3,450 2,950 2,450 1,950
Feb 12-14 AAO Winter Conference 3 52,000 English 3,450 2,950 2,450 1,950
Feb 18-20 I ICOI Winter Implant Symposium/Boston 1 2,000 English 2,950 2,450 1,950 1,450
Feb 25-27 CDS Midwinter Meeting 3 52,000 English 3,450 2,950 2,450 1,950
Mar 12-13 Thomas P. Hinman Dental Meeting/Atlanta 3 12,000 English 2,950 2,450 1,950 1,450
Apr 1-3 SIDC/Riyadh 1 5,000 English 2,950 2,450 1,950 1,450
Apr 21-24 I AAE Annual Meeting/Atlanta 3 12,000 English 2.950 2,450 1,950 1,450
Apr 26-29 Dental Salon/Moscow 1 10,000 Russian 2,950 2,450 1,950 1,450
May 6-8 ODA Annual Spring Meeting 2 52,000 English 3,450 2,950 2,450 1,950
May 10-13 Dental South China/Guangzhou |:| 1 15,000 Chinese 3,450 2,950 2,450 1,950
May 13-15 SSER International Congress of Esthetic Dentistry/Bucharest 1 1,500 Romanian 2,950 2,450 1,950 1,450
May 13-15 CDA Spring 3 52,000 English 3,450 2,950 2,450 1,950
May 18-22 APDC/Colombo 1 8,000 English 2,950 2,450 1,950 1,450
May 27-30 AAPD/Boston 3 12,000 English 3,450 2,950 2,450 1,950
Jun 2-4 Buldental/Sofia 1 6,000 Bulgarian 2,950 2,450 1,950 1,450
Jun 4-6 SIDEX/Seoul 1 4,000 Korean 2,950 2,450 1,950 1,450
June 9-12 AGD/Austin 2 12,000 English 3,450 2,950 2,450 1,950
June 9-12 Sino-Dental/Beijing 1 15,000 Chinese 3,450 2,950 2,450 1,950
June 18-20 I ADHA Annual Conference/Phoenix 2 8,000 English 2,950 2,450 1,950 1,450
June 24-26 Expodental Scientific Congress 1 15,000 Spanish 3,450 2,950 2,450 1,950
June 25-27 AAO Annual Session/Boston 3 15,000 English 3,450 2,950 2,450 1,950
June 29-1July AEEDC/Dubai 2 20,000 English 3,450 2,950 2,450 1,950
Sept 9-11 Expodental Meeting/Rimini 1 10,000 Italian 2,950 2,450 1,950 1,450
Sept 9-11 CDA Fall/San Francisco 3 12,000 English 3,450 2,950 2,450 1,950
Sept 16-18 CEDE/Lodz 1 8,000 Polish 2,950 2,450 1,950 1,450
Sept 20-23 Dental-Expo/Moscow 1 15,000 Russian 3,450 2,950 2,450 1,950
Sept 22-25 IDS - International Dental Show/Cologne 5 See page 9 for full list of products and rates

Sept 26-29 FDI World Dental Congress/Sydney (World Dental Daily) 3 15,000 English 3,450 2,950 2,450 1,950
Sept 27-Oct 2 AAOMS Annual Meeting/San Antonio |:| 3 6,000 English 2,950 2,450 1,950 1,450
Sept tha Journées dentaires internationales du Québec/Montreal 2 8,000 English/French 2,950 2,450 1,950 1,450
Oct 7-9 Sofia Dental Meeting/Sofia 1 6,000 Bulgarian 2,950 2,450 1,950 1,450
Oct 9-12 China Dental Show/Shanghai 1 10,000 Chinese 3,450 2,950 2,450 1,950
Oct 11-15 ADA/Las Vegas 3 9,000 English 2,950 2,450 1,950 1,450
Oct 14-16 Pragodent/Prague 1 13,000? Czech 2,950 2,450 1,950 1,450
Oct 14-16 I EAO/Milan 2 10,000 English 3,450 2,950 2,450 1,950
Oct 15-16 Fachdental Stidwest/Stuttgart 1 8,000 German 2,950 2,450 1,950 1,450
Oct 21-23 Dentex/Brussels 1 6,000 French/Flemish 2,950 2,450 1,950 1,450
Oct 21-23 Bayerischer Zahnarztetag/Munich 1 20,000 German 3,450 2,950 2,450 1,950
Oct 22-24 GREATIST/Istanbul 1 25,000' Turkish 2,950 2,450 1,950 1,450
Oct 27-30 I ACP Annual Session/San Diego 2 6,000 English 2,950 2,450 1,950 1,450
Oct 27-30 DenTech China/Shanghai 1 10,000 Chinese 3,450 2,950 2,450 1,950
Oct tha World Dental Show/Mumbai 1 10,000 English 2,950 2,450 1,950 1,450
Oct tha Beirut International Dental Meeting/Beirut 1 1,000 English 2,950 2,450 1,950 1,450
Nov 4-7 AAP Annual Meeting/Miami 3 9,000 English 2,950 2,450 1,950 1,450
Nov 5-6 Infotage dental/Frankfurt 1 8,000 German 2,950 2,450 1,950 1,450
Nov 10-13 I AAID Annual Conference/Chicago 1 2,000 English 2,950 2,450 1,950 1,450
Nov 11-13 PNDC/Seattle 2 10,000 English 3,450 2,950 2,450 1,950
Nov 11-13 Dental World/Budapest 3 7,500 Hungarian 2,950 2,450 1,950 1,450
Nov 12-13 Infotage Dental/Munich 1 8,000 German 2,950 2,450 1,950 1,450
Nov 17-19 CAD/CAM Digital & Dental Facial Cosmetic Conference/Dubai 1 20,000 English 2,950 2,450 1,950 1,450
Nov 23-27 Congres ADF/Paris R 18,000 French 3,450 2,950 2,450 1,950
Nov tba Expodentaria/Lisbon (OMD today) 1 4,000 Portuguese 2,950 2,450 1,950 1,450
Nov tba AMIC Fall/Mexico City 2 120,000° Spanish 3,450 2,950 2,450 1,950
Nov 28-Dec 1 GNYDM/New York |:| 4 16,000 English 3,450 2,950 2,450 1,950
tba CIOSP/Sao Paulo 4 40,000 Portuguese 3,950 3,450 2,950 2,450

* Cumulative print distribution for event. | ** VAT not included.

"Print 2,000; Digital 23,000 | ? Print 4,000; Digital 9,000 | *Print 20,000; Digital 100,000

Cosmetic | Esthetic lEndo 1l Hygiene | Implant £ Ortho Perio Maxillofacial Surgery



Dental Tribune
Website

Partner Content
Distribution
Package

E-newsletters

Banner

Ortho Advertising
Portfolio

DIGITAL MEDIA

DTI—~GIlobal dental online media
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Dental Tribune Website

Delivering daily news from the world of dentistry

DENTAL TRIBUNE

DENTAL TRIBUNE

NEWS CLINICAL EDUCATION

CORONAVIRUS
LIVE UPDATES

In addition to its successful global print publi-
cations, DTl aims to deliver the newest dental
content to its readers online. As an international
online platform, www.dental-tribune.com is the
only website that offers a combination of den-
tistry-related news, clinical articles, research
papers, product and industry information, job
offers and continuing education opportunities
in over 25 languages. Currently, the Dental Tri-
bune website has over 3,100,000 page impres-
sions per year.

MARKETPLACE E-SHOP E-PAPER

Cybersecurity and the advance!

Cybersecurity’ and‘the ddvancement of digital dentistry

INTERNATIONAL

Google ranks www.dental-tribune.com, among
the most comprehensive, up-to-date and influ-
ential websites in dentistry, owing to continu-
ously updated news feeds from correspondents
and publishers from around the world. In order
to benefit from this high Google ranking, as well
as an ever-growing online audience, and to
generate active sales leads, www.dental-tri-
bune.com offers a number of advertising
options, including various banner sizes and
multimedia hubs for companies.

ALL SECTIONS

= T
VISIT MICROSITE

UK dentists need urgent financial %
support—BDA asks for help

DENTAL TRIBUNE

NEWS  CLIN

CORONAVIRUS
LIVE UPDATES

Cybersecurity and the

advancement of digital dentistry
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World Dental Congress
Sydney, Australia
2 er 20:

Full-mouth rehabilitation with three
different types of KATANA Zirconia

o J ¢ [w] o] 4] By Kuraray Noritake Dental

A female patient came to Studio Cortellini in Riccione in Italy in order to
improve not just her ability to chew but also the overall aesthetic appearance of
her teeth. A clinical examination revealed the presence of several erosive lesions
that contributed to her chewing problems and had caused a decrease in enamel

EDUCATION ~ MARKE]

ViSITMICROSTE

lkuraray Nerilake

Everything Kuraray Noritake




Ortho Portfolio

Target orthodontic specialists

Target the international orthodontic commu-
nity through DTI’s specialty-focused portfolio.
Whether the emphasis is on specific event
promotion, generic advertising, branding cam-
paigns, or education, the reach and execution
are to qualified leads.

DTlI’s orthodontic community includes ortho-
dontists, key opinion leaders, maxillofacial

ortho international magazine

international magazine of Of thodontics

Orthodonti 1 restorative dentist
interlinked than we

feature
How to

surgeons, laboratory technicians, assistants,
and all dentists with special interest in ortho-
dontics, as well as practice managers.

Combined advertising packages are available,
including the print publications ortho—inter-
national magazine of orthodontics, Ortho Tri-
bune as a supplement to the Dental Tribune
newspaper, as well as sponsorships of

Ortho Tribune

—— The World’s Orthodontic Newspaper-Middle East & Afica Edition

- p— March-April 2020 | No. 2, Vol 10

Interview: “We are in the forefront of
CAD/CAM software development”

ortho-specific e-newsletters, e-blasts and

webinars.

Please contact media sales (page 49) for more
information.

Print distribution: dependent on title
International digital subscribers: 11,000

Ortho Tribune e-newsletter

ORTHOTRIBUNE

Ortho Tribune Newsletter — 19 March 2020

curaden

h Orthodontic ,
treatment and
’ \ gingivitis disorders =

i e Moa D0 s: ‘

Printing clear aligners in-house— i 100y e
2

18:00 PM Zurich
-

REGISTER NOW

Masterclass
Dental

Coronavirus outbreak: EAS
reschedules congress

on: www.MasterClass.Dental

American Association of
Orthodontists cancels its 2020
meeting

The latest issue of ortho is out now.

Visit our e-shop and subscribe to the magazine.
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Dental Tribune Science

www.dtscience.com

DENTAL TRIBUNE

SCIENCE

Content submission, review and approval

Dental Tribune Science (DT Science) is an
open-access platform that publishes high-qual-
ity research and clinical papers in the fields of
periodontology, implant dentistry, dental prost-
hodontics and maxillofacial surgery. In order to
promote wide dissemination to both practicing
clinicians and researchers, access to all con-
tents on the website is free of charge. The DT
Science website, www.dtscience.com, reaches
more than 100,000 dental professionals
worldwide.

In association with Dental Tribune International’s
global media platform www.dental-tribune.com,

the total reach exceeds 500,000. The plat-
form’s aim is to facilitate new scientific and clin-
ical knowledge at the highest possible level. The
content focuses on original scientific articles,
literature reviews, case reports and customized
PDFs that will help readers apply evidence-based
protocols for quality dental care and oral health.
To ensure the validity of the content submitted,
DT Science collaborates with several specialist
reviewers within various dental specialties.

Papers may be submitted by authors who have funding for their research or clinical material from an industry partner. All papers are initially
screened by the board for relevance, scientific content and quality. Once accepted, the manuscript is sent to the responsible associate editors
and reviewers. It is then returned to the author for revision and thereafter submitted for copy editing. The decision of the Editor-in-Chief is
made after the review process and is considered final.

Sponsorship and advertising

— one approved clinical paper

— one sponsor logo published under ‘supported by’ at www.dtscience.com

— one slide-in banner published with the approved paper at www.dtscience.com

— one customized PDF containing the approved paper and one full-page advertisement

— release of the approved paper in one DT Science e-newsletter

Specifications

Logo

Vector graphic
(SVG, Al, EPS)

14

Slide-in banner

1,200 x 2,600 pixels (mobile)
2,560 x 1,310 pixels (desktop)

1/1 page
(full page)

Full-page advert

210 x 297 mm
(plus 3 mm bleed)

Price
€4,650

*Booking duration
3 months

Content

Author guidelines



Banner Advertising

Long- and short-term advertising campaigns

Strategically placed within and adjacent to our
editorial content, banners are the perfect way
to promote your products and services to the
extensive online community that frequents the
Dental Tribune website. To ensure the read-
ability of our website, the number of adver-
tisements on the pages is controlled.

Banner advertising is especially suitable for
brand marketing and may also be used for
short-term campaigns. Depending on the goal

of your campaign, banner advertising is
designed to help create greater awareness of
your products and services and generate
more clicks through to your corporate website
or your special campaign site. Direct leads
can easily be tracked, as every banner is linked
directly to the page requested by the adver-
tising partner. Moreover, banners can be incor-
porated into a digital campaign or can be
combined with DTI’s print products as part of
a package.

Banners can be booked for specific pan-re-
gional or local landing pages and will be dis-
tributed across all sections respectively. Dis-
counts are available for larger packages, long
booking periods and educational marketing
campaigns.

Banner types

We offer two different types of banners, namely impression-based
and time-based banners. Banners on all local and pan-regional land-
ing pages are impression-based, ensuring scalable results. Clients can
book impression packages of 5,000, 10,000 or 25,000 impressions.

Once the booked number of impressions has been reached, the ban-
ner will automatically be removed from the website. Impression-based

Banner sizes

Both the rectangle and the skyscraper are standard banner options
and can be placed anywhere on the website.

Slide-in banners can only be placed within an article. This banner
slides by while a reader is scrolling down through an article. The
advertisement is placed behind the main text and hijacks the page’s
scrolling behavior to have the banner scroll by. Once the banner has
scrolled by, the reader can continue reading the article. This banner

Advertising formats

Rectangle banner

Dimensions (w x h): 336 x 300 pixels

Skyscraper banner

336 x 600 pixels

banner packages include a click report that will be sent to the client
after the booking has fully been executed.

While the impression-based model aims for a specific amount of visi-
bility, the time-based model is based on a specific booking period.
Time-based banners can be booked on a monthly basis—a model
more suitable for long-term campaigns.

type is relatively unobtrusive and is ideal for engaging and informative
campaigns.

A pop-up banner appears by overlaying the webpage the reader is
currently looking at. The banner needs to be either closed or clicked
in order for the reader to continue navigating through the website.
This is the most aggressive banner size and is most suitable for
exclusive campaigns.

Slide-in banner Pop-up banner

1,200 x 2,600 pixels (mobile) 1,280 x 960 pixels

2,560 x 1,310 pixels (desktop)
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Partner Content Distribution Package

Combined multimedia products
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Through its unique global publishers’ network, Dental Tribune Inter-
national (DTI) offers a multitude of communication channels to reach
the largest dental community worldwide. Companies who sign up for
a Partner Content Distribution Package will have the opportunity to
easily distribute contents via the Dental Tribune news website and
selected regional, pan-regional, as well as international e-newsletters.
Submitted contents, such as press releases, interviews, clinical cases,
etc., will be professionally edited and proofread by the experienced
DTl editorial team to tailor them to the needs of the target audience.

In addition to providing the most versatile communication platform of
the industry, the Partner Content Distribution Package includes a vast
variety of useful tools. Partnering with the largest online dental com-
munity is the key to search engine optimization (SEQO). The Partner
Content Distribution Package is built from content provided by part-
ners and includes regular updates and editorial support. Additionally,
company-related information published within the international DTI

Benefits of becoming a DT partner

—over 1.7 million visitors to www.dental-tribune.com per year
— brand marketing and sales lead generation

— multimedia assistance and supervision of company-related
content through the DTI team

— Google ranking optimization and traffic support
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print and online portfolio is automatically made available at this mul-
timedia hub, presenting valuable information for prospective local and
international customers. Furthermore, this multimedia hub contains
company-related information, news, product features, scientific stud-
ies, photos, videos, upcoming courses and events and much more.

This service is valid for 12 months and is automatically renewed in
order to foster long-term partnerships with companies.” The Partner
Content Distribution Package offers more than an all-encompassing
source of information and content distribution. The features included
in the package are effective engagement tools that result in scalable
and guaranteed leads.

*The Partner Content Distribution Package is automatically renewed for another 12
months at same conditions if it is not cancelled at least four weeks before expiry.

— comprehensive global and local online representation

at www.dental-tribune.com

— no additional editorial or online project management is needed;

the DTl team processes all content

— DDS.WORLD extension: company showroom and product

showcase on the growing e-commerce platform www.dds.world



Partner Content Distribution Package

Features

The annual rate for a Partner Content Distribution Package is €7,950 and includes the following features:

Content distribution package
— publication of press releases/articles at www.dental-tribune.com

— distribution of published press releases/articles in up to four
relevant international or regional e-newsletters

— company featured as DTl partner in selected e-newsletters

Video package
— company video postings on the DT website and social media
channels and distribution within the DTl network

— embedding of videos in news articles available (up to four per
year)

SEO package

— regular news updates and direct links from the hub create
backlins that boost referral traffic to the corporate website of the
client

— optional creation of SEO contents, including interviews, news and
event promotion, in collaboration with the DTI editorial team
The Partner Content Distribution Package can be extended with the

lead generation webinar package which includes:

— production and promotion of one webinar with up to 500 live
participants

Discounted marketing packages
— additional digital campaign bookings will be discounted through-
out the year

Company multimedia hub
— social media links

— short company portrait and content overview

— company-related articles published at www.dental-tribune.com
are linked to and featured in the hub

— placement of the company’s main products, including regular
updates

— event calendar
— free-of-charge banner placement inside the hub
— company-related webinars at www.dtstudyclub.com or on the

company’s custom CE campus are linked to and featured in the
hub

17
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Targeted Digital Marketing

E-blasts and e-newsletters

DTlI’s unique publishing platform combines
print, digital and educational media, offering
a multitude of marketing channels to reach
the largest dental community worldwide. In
2021, DTI's e-newsletters will reach over
921,000 dental professionals in over 90 coun-
tries. Targeted e-marketing campaigns are the
most successful products in the DTl portfolio.
Through customized email campaigns, our
business partners can effectively engage cus-
tomers and reach new markets. We guarantee
a high deliverability rate for our e-blasts and
e-newsletters, and boast open and click-
through rates that exceed the industry stan-
dard.

E-blast

Powered by

For your daily dose
of online education.

See 3M's extended complimentary online educational offer

While you stay home to protect the health of yourself and others, 3M
offers extended online education through the Brain Floss blog.
Clinical cases and articles, developed by independent experts, are
available for you now. Free of charge and with no registration needed.
Over the next weeks more interesting content, including videos and
webinar, will be posted on a regular basis.

Go to the blog »

Stay easily updated

Don't want to miss any newly published blog content? Subscribe to the
blog to receive monthly updates in your email inbox.

Subscribe to the blog »

0006

Exclusive e-blasts are an ideal marketing tool
for targeting selected markets. They contain
company-specific content only, with company
branding and a customized layout. The DTI
email databases are highly targeted according
to dental specialty. This provides our clients
with a unique opportunity to reach both gen-
eral dental practitioners and dental specialists
easily. In addition, we offer assistance in con-
tent design and scheduling, as well as analyt-
ics to help assess the effectiveness of your
campaign.

Our informative e-newsletters are distributed

to opt-in databases of dental professionals
who subscribed to receiving news and prod-

E-newsletter

DENTAL TRIBUNE

International Newsletter — 16 January 2020

@ EDGEENDO®
EDGEONE
. FIRE™

curaden

Toseeisto
understand

Prot Morko Rl FOH, P10

Tue, 28 January
19:00 PM Zirich

Torsional resistance of two nickel-
titanium rotary instruments: A

REGISTERNOW.

Interview: Prof. Katrin Bekes
introduces molar incisor

Miniature dental device mimics
dentin-pulp interface

uct updates from the trusted Dental Tribune
brand. With international, pan-regional (e.g.
Europe, Asia Pacific or Latin America) and
regional e-newsletters in the local languages,
DTl can help you reach the entire world of
dentistry. Our e-newsletters come out weekly
or monthly, depending on the region, and offer
attractive sponsoring options.

Sent out on a quarterly basis, our specialty
e-newsletters focus on specific clinical topics.
Specialty e-newsletter topics include digital
dentistry, endodontics, implantology, ortho-
dontics and prevention.

Article

Skyscraper banner
(336 x 600 pixels)

Rectangle banner
(336 x 300 pixels)

Product teasers/
Company Partner Package



Targeted Digital Marketing

Event e-newsletters

DTl offers e-newsletters before, during and after
events that provide information to visitors and sup-
port organizers, their founding partners and parti-
ci-pating industry members. In 2021, the interna-
tional DTl editorial team is scheduled to attend over
80 shows around the globe, from where they will
provide instant and comprehensive live coverage
at www.dental-tribune.com. The corresponding
e-newsletters will then be sent to relevant regional
and international email databases.

The sponsorship package for an event e-newslet-
teris designed to be combined with our today show
daily newspaper and is discountable.” Allow us to
connect you with the largest online network in den-
tistry. The DTl marketing packages will assist you
in maximizing your marketing efforts and in achiev-
ing your goals at every leading dental event in 2021.

Package details

— nonexclusive: more than one sponsor
per e-newsletter possible

— article and photo(s) at www.dental-tribune.com

— rectangle banner (336 x 300 pixels; JPEG, GIF
or PNG) with a link to your corporate website

— product teaser with a link to the product entry
at www.dental-tribune.com

* Clients who have booked a print advertisement in
the today show daily newspaper for an event are
entitled to a discount of up to 50% for the additio-
nally booked event e-newsletter (available once per
event and client only).

Event e-newsletter

T'S TIME FOR IS TIME
TRUE LOW DOSE FOR EFFICIENT
CBCT 30 DIAGNOSIS
- N
% sl

W & e
B @EW

Readmore »

dperimovan s e

New insights about
tissue conditioning
around implants

It's time for minimally invasive Th, 13 February
solutions with ACTEON imaging 1:00 PM EST (New York)
systems

REGISTERNOW

Read more »

Dental Tribune Partner ACTEON imaging systems

—. = )

1) X MIND
- trium

(BB
XMIND *
prime
<
XMINDT
ith 3D im: ‘

Readmore » Read more »

Digital technologies and
biomaterials in customised

Read more »

DTI publishes it's today show daily newspaper at leading dental events.
Click the image to read the e-paper of the AEEDC 2020.

Rectangle banner
(336 x 300 pixels)

Article

Product teaser
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Targeted Digital Marketing

Corporate event e-newsletters

The DTI global correspondents’ network offers
coverage of your corporate event with an exclu-
sive corporate event e-newsletters, before, during
and after the event. Designed to suit the specific
needs of the client, this e-newsletter contains
company-specific content only.

Additionally, the digital sponsorship package can

be combined with our today corporate edition
offering. (Please see page 8 for details.)

Package details
— exclusive: company-specific content only

— customized header and e-newsletter design
(optional)

—logo placement
— article(s) and photo(s) at www.dental-tribune.com

— up to four rectangle banners (336 x 300 pixels;
JPEG, GIF or PNG) or one skyscraper banner
(836 x 600 pixels; JPEG, GIF or PNG) with a link
to the corporate website or corporate event
website

— link to Company Partner Package
(if available)

— three product teasers with a link to the product
entry at www.dental-tribune.com

20

Corporate event e-newsletter
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Nobel Biocare Global Symposium 2019 — today Review Newsletter

22 July 2019

e

Nobel Biocare Global Symposium \‘
2019: A landmark event for implant
dentistry

=

WELCOME
Vi -

Surface chemistry
cells can't resist.

Interview: “DTX Studio suite really
can be used on a daily ba
Ther

Read more »

osium in Madrid
e int

nt in implant dentistry. Reliv

Some impressions from the Nobel Biocare Global Symposium Madrid 2019
eve o1 0 dental professionals fron he world e nch of a ne ra in implant

View gallery »

Logo placement

Customized header

Skyscraper banner
(336 x 600 pixels)

Rectangle banner
(336 x 300 pixels)

Video

Slideshow



Targeted Digital Marketing

B2B e-blasts and e-newsletters

E-blasts contain company-specific content only, with company
branding and a customized layout. Our industry and dealer data-
bases are highly targeted according to dental specialty. In addition,
we offer assistance in content design and scheduling, as well as
analytics to help assess the effectiveness of your campaign.

E-blast

WE ARE LOOKING FOR

MEET US IN
COLOGNE

HALL 4.2, AISLE
NO. 098

To represent our 175 year old brand and our differentiated
restorative and endodontic products.

L3
e

= BY PARTNERING WITH
YOU WILL BENEFIT FROM

« WORLD-CLASS QUAI'TY - 1S0 13485:2003
o PREFERRED PRICING COMMITMENT

|
@  INDUSTRY LEADING DELIVERY TIMES
|

* FULL SALES AND MARKETING SUPPORT
« PREMIUM FULL LINE SELECTION FROM
PREPARATION, FINISHING, ORAL SURGERY
| || AnDLABBURS

The Dental Business News e-newsletter is published on a quarterly
basis and contains essential business-related content for the
dental industry. Sent to our growing database of 20,000 industry
and dealer contacts worldwide, the newsletter is the No. 1 news
source and indicator for market trends in dentistry.

Dental Business News

DENTAL TRIBUNE

DENTAL BUSINESS NEWS

dti
Visit us during IDS 2019

Hall 4.1, Booth D0BO/FO61

News | Clinical | Education | Marketplace

International Business Newsletter at IDS 2019
12 March 2019

News

SS White introduces Great White NEW DEALERS

carbide lab burs
VISIT US AT BOOTH
HALL 4.2 AISLE L NO: 098

SEEKING

INTERNATIONAL

DISTRIBUTION
Vista Dental: The first choice for PARTNERS
quality dental products

priti multidiscZrO:  mmnez.

for High end zirconia
“Made in Germany”

dtil=-

Visit our special topic page
for IDS 2019

‘www.dental-tribune.com

Article

Rectangle banner
(336 x 300 pixels)
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Embedded Video

Greater brand awareness through videos

No other marketing medium can communicate a message as quickly
and effectively as a video. Therefore, Dental Tribune International offers
the inclusion of videos in our email marketing campaigns, as well as
in news articles at www.dental-tribune.com, in order to increase brand
awareness among your existing and potential customers—our readers.

Fully embedded video

INTERNATIONAL Q fve §

DENTAAL TRIBIJNE NEWS CLINICAL  EDUCATION  MARKETPLACE  ALLSECTIONS

E-Newsletter

Receive the latest news in dentistry
free of charge in your inbox.

€) Envista

Danaher announces new dental
company Envista Holdings
Corporation

rr— pE oty

WASHINGTON, US: Danaher Corporation has announced that Envista TOKYO 2020
Holdings Corporation will be the name of the separate company it is to take
public via an initial public offering in the second half of 2019. Envista will be
comprised of three operating companies within Danaher's Dental segment:
Nobel Biocare Systems, KaVo Kerr, and Ormco, all of which have significant
positions in dental implants, equipment and orthodontics. A
FKG

Yoshi Terauchi. International update in endo.

R-Motion’

RECIPROCATION
REDEFINED

nnovator committed to help

its customers solve complex
¢ 5 SAFE. EASY. MINIMALLY INVASIVE.
1d class brands has leadership

ied end-markets. With more

ciates is united by

than 20 oper
acommon culture and operating

Envista will be led by Amir Aghdaei, who will b
currently serves

5
ta's culture will b built on four core values: ‘B ationships Built on Werid Deotl Congrees
Tnnovation in Action, and ‘Continuous Improvement a Our Danaher

e helped us shape these values and serves as a strong foundation for our business.” Sydney, Australia
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Embedding of videos is available as part of an e-newsletter booking
or digital campaign.

Your video can be featured in a dedicated article either fully embedded
in our web environment or inserted as a YouTube video.

Please contact media sales (page 49) for more information.

Featured YouTube video

INTERNATIONAL a fve 8

DENT}\L TBIB[JNE NEWS CLINICAL EDUCATION  MARKETPLACE  ALLSECTIONS

E-Newsletter

Receive the latest news in dentistry
free of charge in your inbox.

Dixi

ELE-T

| ey
Sign up for newsletter

Interview: “Innovation backed by
science”

Dental Tribune International sat down at IDS 2019 with Hans Geiselhéringer,
President of Nobel Biocare Systems, to discuss the company’s latest
innovations, its upcoming Global Symposium in Madrid, and what he sees as its
future focus.

Mr Geiselhoringer, a point of emphasis for Nobel Biocare at IDS 2019 is implant surfaces, with

the company taking the opportunity to launch the Xeal abutment surface and the TiUltra
implant surface. How does the TiUltra build upon the success of the TiUnite implant surface?

Well there are several aspects to take into account when discussing implant surfaces. Over the decades-long
history of implantology, there have been many different implant surfaces presented: machined, anodized, and
50 on. As leading innovators in the industry, we had both machined implants and implants with the

rough TiUnite surface, which now has a wealth of science behind it and is one of the most

ched surfaces on the market.

moder
clinically

ss has been osseoi on. However,
th the “Mucointegration” era. How do Xeal and

Along those 1 indicator of impla
Nobel Biocare is promising to go beyond this
TiUltra allows for this era to commence?

ff faces with the surface chemistry and scientific
on and long-term implant stability, but also soft.

gration at all levels to

With Xeal lia, we are now able t
backing necessary to promote not just
tissue attachment to the abutment. T

help improve implant treatment outcomes for all patients

pair of

hese new surfaces can optimize tissue inte

W= Nobel Biocare Madrid Symposium t

nobelbiocare.com/global-symposia
#NBGS2019

The Nobel Biocare Global Symposium, where the new Nobel Bioeare Nt implant concept will
be presented, seems to be just around the corner. What can dental professionals look forward
1o by joining you in Madrid?



Social Media

Connecting the dental world

lations Dkes{hollowers R anou=02 Social media have completely revolutionized the way we create, gather,
Linkedin share and exchange information in our personal lives and in business.

Dental Tribune International 20 English Social media in business are no longer optional. Their content can provide
Twitter . . .
) ) i useful insights into customer experience, product performance and brand
Dental Tribune International 4,509 English L .
, , positioning. Furthermore, these channels enable dental professionals and
Dental Tribune Italy 1,277 Italian . . X X X .
) i ) ) industry members to enter into dialogue with one another in a quick and
Dental Tribune Latin America 297 Spanish
) easy way.
Dental Tribune Netherlands 1,402 Dutch
Dental Tribune Middle East & Africa 335 English . . . . X
Facebook DTl uses social media as an editorial extension of the DTI brand. Our
I — 23.368 English editorial team keeps our over 100,000 fans and followers up to date with
Dental Tribune Study Club 4,645 English the latest news from the dental community, and sends Tweets and Face-
Dental Tribune Study Club Germany — German book posts live from all major dental trade fairs and congresses. The DTI
Dental Tribune Science 9,661 English social media channels provide a pivotal setting in which to share corporate
SESEELD 53 English messages for further promotion and discussion by DTlI's social media
Dental Tribune Algeria 5,846 French audlence.
Dental Tribune Brazil 958 Portuguese
Dental Tribune Bulgaria 3,733 Bulgarian Posts on our social media channels can be booked in order to enhance
Dental Tribune Croatia 1245 Croatian the reach of your DTl communication campaigns.
Dental Tribune Czechia & Slovakia 3,044 Czech X
Dental Tribune France 1,334 French lees and fOIIOWGrS
Dental Tribune Greece 1,328 Greek
Dental Tribune Hungary 6,466 Hungarian B
Dental Tribune Italy 7,428 Italian ] 24’ ] 2
Dental Tribune Latin America 7,313 Spanish
Dental Tribune Middle East & Africa 18,669 English
Dental Tribune Netherlands 1,340 Dutch
Dental Tribune Pakistan 3,011 English
Dental Tribune Poland 4,142 Polish
Dental Tribune Serbia 6,204 Serbian
Dental Tribune UK & Ireland 1,405 English . . L
share posts social media add to digital
* Numbers as of January 2021, campaigns campaign packages
Please contact media sales (page 49) for more information.
facebook.com/DentalTribunelnt twitter.com/DentalTribuneln linkedin.com/company/dental-tribune-international

23



24

Live
Streaming
Hands-on
Wehinars

lee
Uperatlons

Custom CE
Campuses

EDUCATIONAL
MEDIA

DTI—~Global learning communities



DT Study Club

Courses | discussions | blogs | mentoring

Recognized as a continuing education provider
by the American Dental Association Continuing
Education Recognition Program (ADA CERP),
the Dental Tribune (DT) Study Club platform
satisfies the educational needs of the entire
dental team. DT Study Club live webinars bring
local events and lectures to global audiences.
Each webinar attracts up to 1,500 live partici-
pants at a cost of less than €10 per qualified
lead—a cost-effective alternative to face-to-
face workshops, exhibitions or congresses,
with no travel expenses for speakers or parti-
cipants. The archived webinars, which can be
accessed 24/7, generate further leads and can
be used for training purposes.

The DT Study Club is an education-based
online community that inspires new possibilities
while creating higher expectations in online
learning. DT Study Clubs provide a unique

opportunity for dentists to meet with other
dentists and their team members and learn in
a friendly, nonintimidating environment. With
www.dtstudyclub.com, DTl has advanced this
concept, thereby facilitating interaction across
the globe.

Additionally, online learning allows dental pro-
fessionals anywhere to benefit from continuing
education courses without incurring the usual
travel costs and time away from the practice.
The DT Study Club offers dentists an entire
online community, including live, interactive
and archived webinars,* product reviews with
recordings of opinion leaders’ first impres-
sions, a growing database of case studies and
articles, and networking possibilities that go
beyond country borders to create a global
dental village. With more than 300,000 mem-
bers worldwide, DT Study Club has access

Benefits of adding webinars to your advertising strategy

— cost-effective alternative to face-to-face
workshops, exhibitions or congresses

— no travel expenses for speakers or partici-
pants

— live lectures are broadcast in real time via the
Internet to geographically dispersed viewers

— archived webinars are accessible 24/7 from
anywhere in the world and can be used for
staff training, among a myriad of uses

— excellent tool for market research (in general,
the product manager attends the live
webinar)

— promotes both direct sales and accurate use
of products

— higher degree of interactivity in comparison
with face-to-face sessions (participants can
post questions during the session on a virtual
whiteboard)

— additional value-added features are limited
only by your imagination

%'i’ DT STUDY cLUB

Dr. Stavros Pelekanos

M | MAKE IT SIMPLE

HOME  LIVEWEBINARS ~ ARCHIVED WEBINARS ~ TUTORIALS ~ ARTICLES FACULTY PARTNERS FAQ

The synergy of digital denfistry and biol

desiguing and treatment wo

K.

to the largest online dental community. Local-
ized sites are available in Asia Pacific**, Brazil,
Bulgaria, Canada, China, the Czech Republic
and Slovakia, France, Germany, Greece, Hun-
gary, India, Iran**, Israel™, Italy, Japan, Latin
America, the Middle East, the Netherlands,
Pakistan, Poland, Romania, Russia, Serbia,
Scandinavia®, Turkey and the UK. Member
numbers are constantly growing and the latest
figures are available on request.

* Simultaneous translation and subtitles for various
languages are available for live and archived webinars
on request.

** Currently under development.

Q’ﬁ‘i DT sTUDY cLUB (=}

(-4
K.

THE ONLINE PLATFORM FOR DENTAL TRAINING: DENTAL
TRIBUNE STUDY CLUB
i

Rates depend on the country, region and number of local language versions. Please contact

media sales (page 49) for more information.
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Webinar and Studio Live Streaming

Specifications

Webinar specifications

i’ﬁ"' DT STUDY CLUB

Wenn’s mal eng wird...!

Wie real ist digital?

Dr. Kay Vietor

£ straumann

|

— 45- to 60-minute online lecture in a virtual classroom, followed
by a 30-minute Q&A session

— live broadcast accessible from anywhere in the world (no
additional software is required)

— professional recording, editing and archiving of the lecture in the
DT Study Club online archive

— technical support, comprehensive briefing, and, if requested,
assistance in finding a speaker and/or lecture topic

—up to 1,500 live participants (more on request)

— administration of CE credits from an ADA CERP-recognized
provider

— promotion of the webinar on the international DT Study Club
platform and the DT website, and via the DTl social media
channels

— the client receives the list of all registered leads from non-
GDPR- restricted regions (including country, name, address,
phone and emalil, if provided)

— where applicable, one follow-up email to all registered partici-
pants will be sent by DTI (the material must be provided by the
SpONSO)

— the virtual classroom features the company logo and a
download area for brochures or catalogues

— technical requirements: a stable broadband connection, a
computer or mobile device, a camera and a headset

Studio live streaming specifications

I?TI Studio
live stream from Ips Cologne 2021

curaden

— up to 30-minute product presentation as live streaming
— one or two speakers
— technical support and fully equipped studio
— high-resolution live streaming at
- www.dental-tribune.com

- www.dtstudyclub.com

— professional recording, editing and archiving of the live
streaming in the DT Study Club online archive

— interaction with live attendees from all around the world
— promotion of the live streaming, featuring your speaker and

session, in relevant DTl print publications and the today show
daily

In 2021, the DT Study Club will hold a studio live streaming at IDS in
Cologne. Please contact media sales (page 49) for more information.



Live Operations

The DT Study Club offers high-quality production of live operations or
procedures directly from the dental practice.

Live streaming is accessible from anywhere in the world, with no addi-
tional software required. In addition, the DT Study Club records the
live procedure and prepares the video for archiving in the DT Study
Club webinar archive.

Online learning allows dental professionals anywhere to benefit from
continuing education courses without incurring the usual travel costs
and time away from the practice. Archived operations are accessible
24/7 at www.dtstudyclub.com.

— full technical support is provided by the DT - live clinical operations can be streamed
Study Club from any location in Europe

—the event is fully promoted via the DT —two DT Study Club technicians are
Study Club members’ network responsible for the recording

— live streaming of the procedure is broad- — live streaming is available from congresses
cast at www.dtstudyclub.com or exhibitions

—the client is responsible for supplying a — three high-quality cameras are used in
high-speed Internet connection (min. order to achieve the best view of the
20 Mbps upload speed) procedure from various angles

Hands-on Webinars

In the recent past, the DT Study Club advanced
continuing education in dentistry through webi-
nars to a new level, not only offering first-class
continuing education presented by leading
experts, but also advancing the interaction pos-
sibilities between the participants and the
speaker.

The DT Study Club’s hands-on webinars will allow
participants to follow the speaker through a live
procedure, while using the same materials, and
to ask questions and receive feedback in real

time. 'v,‘:'(v\ -

e =l
.y 1

Hands-on webinars bridge the gap between N
world-renowned experts and dental profession-
als, by allowing participants to virtually attend
workshops from anywhere in the world. Regis-
tered attendees will receive a participation pack-
age in the mail ahead of the live hands-on webi-
nar, which will allow them to try new procedures
and use new materials under expert guidance.

Rates vary by country. Please contact media sales
(page 49) for more information.

— the DT Study Club technicial team is
responsible for cutting to different cameras
during the live streaming

— lighting and sound are taken care of by the
DT Study Club’s technicians

— the DT Study Club edits and archives the

recording of the live procedure for upload
to www.dtstudyclub.com
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Custom CE Campuses

The DT Study Club offers custom-branded
e-learning sites that are hosted and managed
by the DT Study Club team. Your customers
can link to your own continuing education (CE)
campus directly from your website. Your
courses will be promoted on the international
DT Study Club website, which receives regu-
lar traffic from 300,000 members interested
in quality CE. Present live and interactive webi-

Oral Healths,
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MyCOHN  covip-19 [ROISIFCAWANIPIRE Dental CE Articles  Dental CE on Location  Podcasts  FAQ

LIVE & ON DEMAND WEBINARS
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p
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B s

8:00 PM EST (New York)
ANTIBIOTIC STEWARDSHIP:
PROTECTING OUR PATIENTS
FROM UNNECESSARY
ANTIBIOTIC USE

B s
8:00 PM EST (New York)
5 STEPS TO PRACTICING
DENTISTRY PAIN-FREE

Bethany valachi

Ann Eshenaur Spolarich .+ JoAnn
Gurenlian

Colgate: www.colgateoralhealthnetwork.com

HOME  LIVEWEBINARS ~ ONDEMANDWEBINARS ~ VIDEOS ~ DENTALEXPERT  FAQ

@ LIVE WEBINAR
Wed, 10 June 11:00 AM -03 (Sao Paulo)
Speaker: Dr. Robert Carvalho da Silva

REGISTER AS A MEMBER
FOR FREE

I wouid ke o receive nformaton (rews,eductiona pportunites, everts, ) fom Mecton.

B ussio
8:00 PM EST (New York)
ACHIEVING SUSTAINABLE
BEHAVIOR CHANGE

Kimberly Bray

Corticotomy-assisted orthodontics

11:22:40:29 PIEZOSURGERY®

nars to your target market, whether regionally*
or globally. After the live broadcast, an expe-
rienced technical team will edit the recording
and produce an accredited CE webinar to be
featured on your CE campus.

To see what your CE campus could look like,
please check out the custom CE campuses
we have already set up for Colgate, EMS,

Password

curaden

academy

Henry Schein, Ivoclar Vivadent, mectron and
Straumann.

* Regional sites in local languages are available on
request.

Tue, 9 June.
18:00 PM Zdrich

ON DEMAND
WEBINAR

CORONA-PANDEMIE: GEMEINSAMES
SCHUTZKONZEPT VON VKZS UND SSO

WATCH NOW

CURADEN: www.curadencampus.com

Qg Home  Live Webinars

Archived Webinars

Dental Experts  login  FAQ straumanngroup

# siraumann

Wed. 1Jul. 2020 8:00 PM BST (London)

LEARN / EARN CE CREDITS

Speaker: Dr. Leandro Saeiro Nunes

01:08:50:06

[ Webinar Details

mectron: https.//education.mectron.com

Package details

— campus features: company branding, custom domain name,
course listing and categories, personalized navigation, listing of
teaching staff, discussion forums and blogs, and customized
email templates

— campus hosting and administration, which includes membership
and administrative support, system maintenance and program

hosting

— administration of credits from an ADA CERP-recognized provider
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Straumann: www.campuslive.straumann.com

—ten 60-minute intercative live webinars per year, including techni-
cal support and production for placement in the webinar archives,
as well as company branding in the online meeting room

— campus promotion, which includes press releases announcing the
launch of the campus in the international DTI print and online
portfolio, e-newsletters and e-blasts to all DT Study Club mem-
bers, and much more
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MEDICAL
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Lead generation-based marketing
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24-Hour

Wehinar

One- to Two-day
Online Congress
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Dentalshow.today

Online
Education

Week

CME

State-of-the-art education in the digital age



CE Articles

Specialty-specific clinical content

ymer fissure sealants

Glass ion0

for pmac\'\ve intervention

DTl Podcast

Reach out to new audiences worldwide

In recent years, podcasts have become increasingly popular, partic-
ularly due to the increasing use of mobile devices and among young
listeners. In the U.S. alone, an estimated 104 million people are lis-
tening to podcasts every month.’

Podcasts are a subtle but powerful marketing tool throughout various
industries. Podcasts will allow you to reach out to new audiences and
build direct connections with consumers.

Benefits of podcasts

Highly engaging Increase traffic generation

Brand awareness Accessible from everywhere

1. The Infinite Dial 2020 (Edison Research and Triton Digital)

In order to deliver optimum oral care, dental professionals need to stay
up to date with the latest developments and trends in medicine,
dentistry and epidemiology. Therefore, providing easy access to
Continuing Medical Education (CME) in dentistry is one of the primary
aims of DTI to help oral health professionals to upgrade their clinical
experience and competency.

DTI's continuing education (CE) magazines include articles which
provide credits from a CE provider recognized by the American Dental
Association Continuing Education Recognition Program (ADA CERP).
Published CE articles are promoted within the vast DTl portfolio, which
reaches over 1,235,700 dental professionals around the globe.

CE articles can be submitted in addition to advertisements in the
magazines.

Please contact media sales (page 49) for more information. For full list of
magazine editions and rates, please see page 46.

DTl Podcasts will be accessible at www.dental-tribune.com, allowing
for the largest global reach on any online platform in the dental busi-
ness.

Dental Tribune International website:
— Yearly page impressions: 2,100,063*

— Yearly visits: 1,774,761*
— Yearly unique visitors: 1,111,543*

* Numbers refer to period Jan. 1-Dec. 31, 2019.

Features

— Administration of CE credits from an ADA CERP-recognized
provider

— Extracted podcast from an existing webinar or recorded
podcast supported by DTI

— Podcasts in local languages available

— Combined podcast campaigns

Please contact media sales (page 49) for more information.
Price upon request.
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Online Continuing Education Events

The new virtual congress movement in dentistry

| 7~ e =
7
i 7 , MEET 24H GLOBAL SYMF
IRy Tals] Bring yourself up to speed on digital dentistry technology
dental professionals across the world to get a better und¢
breseniad 7

In 2020, DTI introduced a number of virtual
continuing education event formats that allow
companies to take their live events online
easily. With full technical and administrative
support from DTI, major companies 3Shape,
GC Europe and Ivoclar Vivadent broadcast
a series of live webinars presented by numer-
ous international speakers over 24 consec-
utive hours, a two-day online congress and
a whole week of online education, respec-
tively.

The Dental Tribune (DT) Study Club offers a
variety of online continuing education (CE)
Features

— accessible from all around the world

— several interactive 60-minute live webinars

,,,,,

event formats that allow companies to broad-
cast a vast number of lectures online to effec-
tively reach out dental professionals of differ-
ent specialties, including implantologists,
endodontists or orthodontists.

The virtual event portfolio ranges from one- to
two-day events to online symposia that run
for one whole week.

The events will provide an interactive platform
for dental professionals to enter into a dia-
logue with well-known experts and learn
more about the newest research and the

Package includes

[UM INTERVENTION
RS TRY FOR YOUR LIFE

PRPORATION

latest innovations. In addition, participants
have the opportunity to earn 1 CE credit for
each single webinar.

Designed to offer valuable benefits for indus-
try partners and dental professionals alike,
these unique event formats aim to generate
qualified leads from the dental professional
community for the host of the educa-
tion-driven event.

Please contact media sales (page 49) for more
information.

— design, programming and management of a customized
webinar website in close collaboration with the sponsor
(requests for adjustments during development process are

welcome)

— virtual classroom featuring the company logo and a down

load area for brochures or catalogues etc.

— administration of CE credits from an ADA CERP-recognized

provider

— customized navigation and listing of faculty and members

— Q&A sessions after each webinar (depending on the duration

of each lecture)
— simultaneous translation
Promotion

Global promotion via:
— Dental Tribune website

— professional recording and editing of all webinars, which will

be made available in the DT Study Club archive (and for CE

Campus clients in the corporate archive)

Benefits

— cost-effective alternative to exhibitions or congresses

— no travel expenses for speakers or participants

— Dental Tribune International social media channels

— live lectures are broadcast in real time via the Internet

— DT Study Club community with more than 300,000 members

— promotes both direct sales and accurate use of products

— cross-promotion on the DT Study Club website

— editorial coverage



Online Continuing Education Events

24-hour webinar in dentistry

On the custom-branded 24-hour webinar website, companies have the exclusive opportunity to broadcast a series of online lectures for one
whole day. Within a 24-hour period, up to 24 interactive 60-minute live webinars with up to 24 speakers can be hosted.

EMS 24H Global Symposium

SDA

2019 24H DENTAL WEBINAR

24H GLOBAL SYMPOSIUM

Bring yourself up to speed on digital dentistry technology as it looks today. Join thousands of
dental professionals across the world to get a better understanding of the new opportunities

HOME ON-DEMAND WEBINARS

Webinar Details The speaker Ask the expert C.E. Certificate

SPEAKER INFORMATION

or
@ Miguel Stanley

hy of E
languages. He
in Hollyw

‘Share on Social Media:

i e
Webinar Details er  Asktheexpert  C.E.Certificate

3Shape 24H Global Symposium

3shape

SYMPOSIUM LIVEWEBINARS  LOGIN  REGISTER FAQ

24H GLOBAL SYMPOSIUM

A 24-hour learning marathon for dental professionals

Starti
Fri. June 19, 2020 13:00 CEST

lleagu:

leadir

The adventure starts here - REGISTER NOW

FRI, 19 JUNE
7:00 PM CEST (COPENHAGEN)

Esthetic natural teeth and implant
cases using Bellus3D & Smile Design How to grow and market your
Speaker: Dr. Jonathan Ng practice after the COVID crisis

LIFE after COVID: the new normal
Speaker Dr Leslie Fang MD, PhD.

1CE

1CE Speaker Dr. Anissa Holmes

1CE
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Online Continuing Education Events

One- to two-day online congress

Companies, who desire to host an online congress on one or two days, have the opportunity to broadcast up to 16 interactive 60-minute live
and on-demand webinars presented by several international speakers within a 48-hour period.

GC Europe International Ml Congress

' ' ' Home / Contact Q &
Y 4 y 4 Y 4 FREE ONLINE MI CONGRESS ~ ON DEMAND WEBINARS ~ DENTAL EXPERTS  FAQ

MINIMUM INTERVENTION JCC.
DENTISTRY FOR YOUR LIFE

1%t International \
MI Congress ' '
In promotion of the 100t

ANNIVERSARY OF GC CORPORATION

20/06/2020
Online event

Language version

Prof. Hervé Tassery

“CC”

r 4 A4 4
MINIMUM INTERVENTION
DENTISTRY FOR YOUR LIFE

Diagnosis
tools

MI
Identify

1%t International
MI Congress

“roR

In promotion of

he 1
ANNIVERSARV OF GC CORPORATION

N

u =

Language version =S s

X

UNIVERSITATSMEDIZIN BERLIN

s [
” ‘ICI e

:ﬂébélhvﬂg&lm';ERVENTloN DENTISTRY ié::l‘ﬁ C }-I A R I T E
°
-

Prof. Dr. Falk Schwendicke.

CC,

T —— Caries removal: To remove or not
DENTISTRY FOR YOUR LIFE to remove?

15t International

MI Congress

V

Prof. Falk Schwendicke

In promation of the woo
ANN\VERSARY OF GC CORPORATION [‘4 .
OO

n = i
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Online Continuing Education Events

Online education week

This event format allows companies to host a full symposium with live and on-demand webinars over several days within one week on their
own custom-branded symposium platform.

Ivoclar Vivadent International Expert Symposium

E-Mail Passwort EINLOGGEN DE v

ivoclar °.

Angemeldet bleiben  Ich habe mein Passwort vergessen  Werden Sie kostenlos Mitglied gy
S
—— . - o ~ 1 - v' -

i | G R

MEET US ONLINE! '

INTERNATIONAL EXPERT SYMPOSIUM N

emeinsam erfolgreich in der Zahnr

adent fuhrt das «International Expert Symposium» (IES) ¢
den 16 Dentalexperten aus acht Landern Einblicke in inn
land Uber neueste Trends und Entwicklungen in der Dent|
izinischen Welt und tauchen Sie ein in spannende Kurzvc
ussionen und nutzen Sie das Angebot der vertieften Facl
unseren Teilnehmenden kostenlos zur Verfliguni

il
EFFI(IEI\IT HETI ENTISTRY-

e e ivoctar’
sshape WAL diss! Jvaden:

“IDID IT MY WAY

FROM BRUSHING TO DESIGNING

Scientific Partner

universite  Ivoclar .

de Paris .
meedent



Dentalshow.foday

Be in the spotlight of dental shows—anytime, anywhere

Dental Tribune International (DTI) has been present at all major global
events for more than 20 years with the world’s longest running trade
show newspaper, today, including exclusive live coverage and com-
munications before, during and after each show. DTl is now lifting its
whole offering connected to dental events to the next level, address-

— hybrid exhibition concept
— accessible worldwide

— designed and tailor-made for:

- exhibitors at on-site events, who are looking for higher
visibility and lead generation, and want to reduce travel costs

- companies not exhibiting at on-site dental shows around the
world, wishing to reach out to existing customers and gain
new sales leads

Reach your markets as exhibitor without being on-site

Your guaranteed presence at dental events

Dental Tribune International’s new digital platform will be your direct
pass to the dental show scene worldwide. This unique platform allows
you to easily update the global dental community about your latest
product innovations, showcase products in an interactive and inno-
vative way while offering online lectures, presented by key opinion
leaders, to dental professionals worldwide. Furthermore, your presence
in the platform will be promoted through strong marketing and com-
munications activities that DTI will provide*.
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ing the growing trend of hybrid formats. With a perfect mix of off- and
online activities, DTI combines the trusted today brand with its newly
launched dentalshow.today concept to help you maximize your suc-
cess at upcoming dental events.

— extensive online product showcase for the duration of an event
—in collaboration with or independent from existing shows

— live and online activities during major dental events
(listed below)

— custom-branded digital showcase at the available
dental week platforms.

DTI’s hybrid concept will offer you a unique chance to get connected with
dental professionals attending the greatest dental shows worldwide,
without necessarily being at the venue during the event. Ensure your
participation at the top dental events throughout 2021 and boost your
opportunities to interact with your target markets, share relevant details
and educate customers about your brand and show your products and
latest innovations at the events listed below.

Sao Paulo Dental Week, April, 2021

Rimini Dental Week, June 17-19, 2021

Dubai Dental Week, June 29-July 1, 2021

Moscow Dental Week, Sept. 20-23, 2021

Cologne Dental Week, Sept. 22-25, 2021

Sydney Dental Week, Sept. 26-29, 2021

Paris Dental Week, Nov. 23-27, 2021

New York Dental Week, Nov. 28-Dec. 1, 2021

Dubai Dental Week, Feb. 8-10, 2022

Copenhagen Perio Week 2022, Spring/Summer 2022

Global cross-promotion via:

— Dental Tribune International’s websites and event e-newsletters

— Dental Tribune International’s social media channels

—the DT Study Club community with more than 300,000 members
— the DT Study Club website

— editorial coverage

*Advertising channels to be selected by DTI.



Dentalshow.foday

Benefits of participating in dentalshow.foday

Increase traffic and leads Brand awareness

generation

High customer
engagement

Prime package Advanced package

— company and product showcase within
all Dental Weeks (10 dental shows)

— all features of prime package

Worldwide access 24/7 Cost-effective alternative

to conventional events

Show package

— exhibition at selected events and on a
specific day of the show

— company presentation showroom including

— digital product showcase with product
video upload and information material specialty presentation

on sales promotion

— interactive tools for product presentations

— customized company presentation and
specific show offers in English or local scrolling effects, etc.)

language

special featuring for products and dental

(3D views, animated features, dynamic

— all features of prime package, but for one
selected day at an event

-1 international or regional webinar per
booked day of a show with full service
and promotion, and lead generation by
DTI

— up to 4 multiple chatroom functionalities

— direct communication with customers via
live one-to-one chats that can be
accessed through the company and
product showcase

— up to 4 international or regional webinars
within 12 months (including specific
marketing, landing page, technical

support, managing and GDPR-compliant

— mentoring group sessions with up to
30-minutes video calls and for a
maximum of 15 visitors

showroom (webinars,

— marketing and cross-promotional

activities by DTI

sharing of all registration leads)

- live and on-demand CE sessions in the

live operation

recordings, panel discussions, etc.)

— featuring as main partner of event within

— analytics and lead-generation reporting

— optional add-ons available*

From €15,000 per year

From €36,000 per year

dedicated sponsor area

From €6,500 per day of the show

*Interactive tools for product presentations, featuring as main sponsor/ online exhibitor, pop-up banner. Price upon request.

Today @ Dental Weeks 2021

-

*today issues will be available for each Dental Week as shown above. Prices and deadlines on request.

As longest running show daily, foday has become the ultimate product
reference guide for visitors to and exhibitors at the largest dental exhi-
bitions worldwide. Starting 2021, Dental Tribune International (DTI) will
be producing the today show daily newspapers for traditional offline
and hybrid dental shows with a format that will ensure a maximum
exposure at the event venue but also to your targeted online audience.
Through our experience in live coverage plus our high production and
distribution standards for all print and e-paper today show dailies, DTl
will ensure that visitors to an event and the general dental community
with interest in the dental show scene will be thoroughly informed
about your company, products, offers and news before, during and
after a dental show either if offline, hybrid or online. Every e-paper
version of the today daily issues will be sent to our regional and global
databases.”
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ROOTS SUMMIT

Premier global forum for endodontics

A

toers

| 4 4

ROQOTS SUMMIT is the premier global discus-
sion forum for the dental specialty of endodon-
tics. The meeting originally started as a mail-
ing list of a large group of endodontic
enthusiasts in the 1990s. Since the establish-
ment of a dedicated Facebook group in 2013,
ROOTS SUMMIT has increased its member-
ship from just under 1,000 participants to its
current level of more than 27,000, including
many global endodontic opinion leaders. Well
over 100 countries are currently represented
in the group.

el

38

The mission of ROOTS SUMMIT is to be an
open and inclusive global learning forum
accessible to anyone involved in the practice
of endodontic therapy. Discussions regarding
endodontic treatment, prognosis, current lit-
erature, new equipment, patient well-being,
and new protocols and procedures are mod-
erated by a volunteer group of endodontists,
in order to promote a professional and
respectful dialogue.

Although the meetings focus exclusively on
the latest techniques and technologies in end-
odontics, the organizers strongly encourage
not only dentists specializing in the field to
attend but also those who have an interest in
endodontics, including general dentists and
manufacturers and suppliers of endodontic
products.

Previous ROOTS SUMMITs have been held in
Canada, the U.S., Mexico (in conjunction with

the Asociacion Mexicana de Endodoncia),
Spain, the Netherlands, Brazil, India, the UAE
and Germany. These meetings have been
known for the strength of their scientific pro-
grams and their relevancy to clinical practice.
For the 2018 edition, the organizers partnered
with DTl for the second time and will continue
to do so in 2021 when ROOTS SUMMIT is
scheduled to take place in Prague, Czech
Republic, on May 20-23.

Various sponsorship opportunities will be
available, including booth space; materials,
tools and product collaboration for hands-on
courses; sponsor tables for product display
and marketing material; related product infor-
mation placement and product demonstration
in online courses/videos that are available to
participants as supporting material; as well as
social event and lanyard sponsorships.

WWW.roots-summit.com



ROOTS SUMMIT

Sponsorship rates

Standard booth Hands-on course sponsor
—-1.5m x 2.5 m booth — standard booth package
—logo on all promotional materials — table for marketing material in hands-on course
— free attendance for two staff members room

— one 90-minute hands-on course

3,200 7,000 12,000
Special event sponsor Bronze sponsor

— standard booth package -3 m x 3 m booth
— signage during SUMMIT PARTY at Pivovar Marina Brewery & Restaurant — signage on video screens throughout the facility including the reception
— signage on video screens throughout the facility including the reception area and 102 m? medial wall

area and 102 m? medial wall — up to two standing displays in main hall
— appearing as official sponsor of the event on all promotional materials and — co-branding with event on all promotional materials and media channels

media channels — one hands-on course
— speaker presentation slot during event — free attendance for four staff members

— additional guest passes available for €400 (max. four)

12,000 12,000

Silver sponsor

Pre-summit webinar package, including -4 m x 5 m booth
— up to 200 attendees — signage on video screens throughout the facility including the reception
—a 45- to 60-minute online lecture in a virtual classroom followed by a area and 102 m? medial wall

30-minute Q&A session — co-branding with event on all promotional materials and media channels
— professional recording, editing and archiving of the lecture in the DT Study - one hands-on course

Club online archive — free attendance for four staff members
— technical support and comprehensive briefing — additional guest passes available for €400 (max. four)

— administration of credits from ADA CERP-recognized provider
— webinar promotion (most effective advertising channels are decided on by

DTl
25,000
Gold sponsor
Pre-summit webinar package, including: -6 m x 6 m booth
— up to 200 attendees — special event sponsorship
— a 45- to 60-minute online lecture in a virtual classroom followed by a — signage on video screens throughout the facility including the reception area
30-minute Q&A session and 102 m? medial wall
— professional recording, editing and archiving of the lecture in the DT Study — up to six standing displays in main hall
Club online archive — co-branding with event on all promotional materials and media channels
— technical support and comprehensive briefing — one hands-on course
— administration of credits from ADA CERP-recognized provider — free attendance for six staff members and ten guests
— webinar promotion (most effective advertising channels are decided on by — most prominent position and and most repitition on meeting hall video wall
DTIl)

35,000

International webinar package

— 45- to 60-minute international online lecture in a virtual classroom, followed - up to 1,500 live participants

by a 30-minute Q&A session — administration of credits from an ADA CERP-recognized provider
— live broadcast accessible from anywhere in the world (no additional — promotion of the webinar on the international DT Study Club platform, the
software required) DTl website, via the DTI social media channels and via the ROOTS SUMMIT

— professional recording, editing and archiving of the lecture in the DT Study network

Club online archive as well as on the ROOTS SUMMIT website — the client receives the list of all registered leads from non-GDPR-restricted

— technical support, comprehensive briefing, and, if requested, assistance in regions (including country, name, address, phone and email, if provided)
finding a speaker and/or lecture topic

5,500

Prices in euros. VAT not included.
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MARKETPLACE

action-based marketing



DDS.WORLD

Today/DDS.WORLD

MARKETPLACGE

The most comprehensive online resource
In dentistry
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DDS.WORLD

The new digital marketplace

ND5.\/VORLD

DDS.WORLD is a full-service digital mar-
ketplace for products, news, e-learning and
practice management, and is directed at all
participants in the dental industry: manu-
facturers, dealers and dental professionals.
Owing to its comprehensive approach,
DDS.WORLD has the potential to become
the most important platform in dentistry
being conceived as an integrated tool to
effectively address all the needs of the entire
dental team. DDS.WORLD gives manufac-
turers and dealers the opportunity to list
their products, announce discounts and

promotions, present their company profiles
and interact directly with their customers at
the moment they need to make a purchase
decision. This highly targeted environment
guarantees maximum exposure and rele-
vance and will translate into leads and
increased sales.

PRACTICE
MANAGEMENT

_i-

INVENTORY ONLINE
MANAGEMENT SHOP

NEWS &
EDUCATION

Company showroom and product showcase

DDS.WORLD’s company showrooms provide
you with the opportunity to fully inform poten-
tial customers about the most important
aspects of your company, including news,

events, job offers, company history, contacts
and product information. This all-encompass-

Benefits for dental professionals
— cloud-based and mobile access
— patient treatment planning

— universal login to all DDS.WORLD apps
and the DT Study Club e-learning platform

— available in your local language

— online reception desk
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ing multimedia hub links with a state-of-the-art
product showcase, which is fully integrated
with the web shop. Therefore, customers
searching for your products will be directed
to local dealers to place orders immediatly—
all within one platform. Additionally, the con-

— online management of appointments
— easily organize your schedule

— inventory management

— direct purchase of products

— full product information, directly
from the manufacturers

tinuous activity on the platform through the
news feed via www.dental-tribune.com results
in a high Google ranking; thus, even nonmem-
bers will be directed to the platform when they
search for a specific product or service via
Google.

— product price comparison
— e-learning and news
— tracking of orders

— smart restocking reminders



DDS.WORLD

The new digital marketplace

PracticeDent
A comprehensive and user-friendly dental
practice management system.

DDS.WORLD applications

PracticeDent, a free-of-charge cloud-based
practice management software that offers an
optional mix of functionalily and flexibility, is the
main tool of DDS.WORLD. PracticeDent pro-
vides a full range of capabilities, including
inventory status, direct purchasing options,
calendar and patient management, clinical
case review, and much more. The software’s
innovative technology integrates a shopping
module and a patient communication tool.

Next-generation marketing

Further increase your visibility on DDS.WORLD
by collaborating with DTI. DTI's newspapers,
magazines, websites and social media chan-
nels keep the global dental community up to
date on the latest technologies and products.
The DTl online news platform, www.dental-tri-
bune.com, is an integral part of DDS.WORLD.
Dental professionals automatically receive

Benefits for manufacturers

— product showcase, including product description and download

area for instructions and brochures

— easy upload of products via CSV files

ProductDent

A fully integrated dental inventory system.

ProductDent, brings suppliers and practices
together in the cloud, allowing dental profes-
sionals to easily search and find items from
manufacturers, create and manage orders
while having the purchase process connected
to their own inventory.

ImplantStock is a program for practice and
laboratory, which allows for effective manage-
ment of the dental implant stock from any

product news, research results and event
announcements every time they access the
news platform. Through publishing news, print
and online banner advertisements, as well as
sponsoring of webinars, e-newsletters and
e-blasts, your listed product offerings will auto-
matically be shown in the product section of
www.dental-tribune.com.

Benefits for dealers

ImplantStock
A dental implant management
software

place, while easing practice operation, reduc-
ing costs and saving time.

Please contact our media sales team (page 51)
to have your products listed and participate in
this innovative and comprehensive marketplace
today.

— upload your stock of products via CSV file

—no need to enter product information, as your stock can be
directly linked to the product information provided by the

manufacturer

— news feed to announce product releases and updates as well as

news about your company

— event listing to inform potential and existing customers about

— easy placement of current discounts and special deals

upcoming trade fairs, at which you will be exhibiting

— geolocation ensures orders can only be placed within your region
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Today/DDS.WORLD

The tradeshow newspaper of the digital age

Benefits of advertising in foday/DDS.WORLD

— larger reach compared with offline events as the e-paper will
be distributed to the databases of both DDS.WORLD and DT]

DTl’s event daily, today, is the world’s
longest running trade show newspaper
and has been published at all major
global conferences over the past 20
years. DTl is now lifting the publication
to the next level to address the growing
trend of dental events moving into a
digital format.

E-paper editions of today/DDS.WORLD
will be the perfect addition to your par-
ticipation in the new era of online events
in dentistry, maximizing your presence
and the awareness of your potential
customers and partners. The publica-

from anywhere at anytime

(over 45,000 recipients) via the today event e-newsletter*, and

the database of the event organizer

tion will provide relevant information
linked to online events, joining the rele-
vance of a full-service digital market-
place for exhibitors and dental profes-
sionals to the strong coverage of today
at major dental events worldwide. Offer-
ing rich contents ranging from news,
interviews, product launches, exhibitors’
highlights and a detailed online educa-
tion program, today/DDS.WORLD will
lead digital visitors through the event
activities as well as provide the most
essential information about companies
and products.

— easy-to-read-format plus a swift and reliable access for readers

— special discounts for DDS.WORLD to companies advertising in

the editions
— boost the contact and feedback with your audience through highly
engaging add-ons like, video insertion, pop-ups, weblinks,
360-degree views and much more
Advertising formats, rates and deadlines
today N3 \\VORLD 1/1 page 1/2 page 1/2 page
i ) 1/4 page 1/8 page
(full page) vertical horizontal
Dimensions (w x h): 280 x 400 mm 210 x 297 mm 249 x 184 mm 122 x 184 mm 122 x 92 mm
Prices in
euros”
today/DDS.WORLD
Digital Distribution databases DDS.WORLD and DTI
Ad Rates 1/1 page 2,450
1/2 page 1,950
1/4 page 1,650
1/8 page 1,250

Editorial Deadline

Ad Submission Deadline
Language

* VAT not included.

**Newsletter sponsoring available on request.

6 weeks prior to the event
4 weeks prior to the event

English



Advertising Rates and Formats—Print

Dental Tribune regional editions

Prices in euros*

Region/Country Frequency DT supplements per year PrirZIStrlbu“;?gital Language 2/1page 1/1page 1/2page 1/4 page
Austria 8 ] [ | 6,000 4,000 German 4,450 2,450 1,950 1,650
Belgium 6 9,500 6,000  French/Flemish 7,200 4,500 3,600 2,300
Denmark 4 2,500 1,500 Danish 3,450 2,450 1,950 1,650
France 9 1 1 | HEEE 000 22,000 French 6,450 3,450 2,950 1,950
Germany 8 1 [ ] 20,000 28,000 German 6,450 3,450 2,950 1,950
Greece 6 I 11,000 5,000 Greek 4,950 2,950 2,450 1,750
Italy 11 ] | [ | 10,000 24,000 Italian 4,950 2,950 2,450 1,750
G Implant Tribune/Lab Tribune Italy 4 | | 10,000 24,000 Italian 6,450 3,450 2,950 1,950
Netherlands 10 11,500 8,000 Dutch 4,950 2,950 2,450 1,750
Norway 4 2,000 1,500 Norwegian 3,450 2,450 1,950 1,650
Portugal 6 6,500 - Portuguese 2,950 1,950 1,450 950
Spain 6 7,000 15,000 Spanish 6,450 3,450 2,950 1,950
Switzerland 8 1 [ | 6,000 4,000 German 4,450 2,950 2,450 1,950
UK. & Ireland 1 5,000 15,000 English 4,950 2,950 2,450 1,950
Bosnia & Herzegovina 4 1,200 2,000 Bosnian 3,450 1,950 1,450 950
Bulgaria 5 I I [ B o0 2,000 Bulgarian 3,450 1,950 1,450 950
Croatia 4 4,000 5,000 Croatian 3,450 1,950 1,450 950
Czech Republic & Slovakia 4 3,000 10,000 Czech 2,950 1,950 1,450 950
Hungary 5 5,000 8,500 Hungarian 3,450 1,950 1,450 950
Israel 4 5,000 4,000 Hebrew 3,450 1,950 1,450 950
Poland 4 1 1 ) 1] - 16,000 Polish 4,950 2,950 2,450 1,750
Romania & Moldova 2 1,500 7,800 Romanian 3,450 1,950 1,450 950
Russia 10 15,000° 12,000 Russian 6,450 3,450 2,950 1,950
Serbia & Montenegro 3 4,700 2,200 Serbian 3,450 1,950 1,450 950
Slovenia 5 2,800 1,000 Slovene 3,450 1,950 1,450 950
Turkey 4 2,000 23,000 Turkish 4,450 2,450 1,950 1,650
Algeria 4 7,000 10,000 French 3,450 2,450 1,950 1,450
Lebanon 6 I Y e 1,000 1,000 English 3,450 1,950 1,450 950
Middle East & Africa 6 1 ] 25000 101,000 English 6,450 3,450 2,950 1,950

Asia & Oceania

China 10 1 1 | 1 | 20,000 30,000 Chinese 6,450 3,450 2,950 1,950
India & South Asia 12 L PPy 1 - 176,000 English 6,450 3,950 3,450 1,950
Japan 4 [ ] 20,000 30,000 Japanese 6,450 3,950 3,450 1,950
Korea 12 18,000 25,000 Korean 6,450 3,450 2,950 1,950
Pakistan 6 10,000 10,000 English 4,950 2,950 2,450 1,750
Latin America 6 — 110,000 Spanish 6,450 3,450 2,950 1,950
u.s. 8 1 1 - 52,000 English 6,450 3,950 3,450 1,950

* VAT not included.

" Newspaper offered on subscription basis only. | 2In China, digital distribution is via WeChat. | ? print distribution refers to issues 3,5,7 and 9.

- Endo Tribune - Implant Tribune - Ortho Tribune - Hygiene Tribune - Cosmetic | Esthetic Tribune Perio Tribune - Laser Tribune

- Patient Tribune Prevention Tribune - Lab | CAD/CAM | Digital Tribune - Prosthodontics Tribune - Surgery Tribune Radiology Tribune

Advertising formats—Print

2/1 11
(doublgapgz)e) (ful g:g:) 1/2 page 1/2 page 1/2 page 1/4 page
Dimensions (w x h): 594 x 420 mm 297 x 420 mm 210 x 297 mm 297 x 210 mm 148 x 420 mm 148 x 210 mm

3 mm bleed required for all formats.| Special advertising formats and discounts for regional packages are available on request. The Dental Tribune newspaper
and advertising formats vary from country to country. For more information on formats, please contact media sales (page 49).
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Advertising Rates and Formats—Print

CE magazines

Prices in euros*

International

CAD/CAM 2 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950
ceramic implants 2 10,000 Subscription English 6,450 5,450 3,450 2,950 1,950
cosmetic dentistry 2 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950
digital 4 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950
implants 4 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950
ortho 2 6,000 Subscription English 6,750 5,250 3,250 2,450 1,950
prevention 2 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950
roots 4 10,000 Subscription English 6,750 5,250 3,250 2,450 1,950

Regional

China (digital dentistry) 4 5,000 30,000' Chinese 6,750 4,750 2,650 1,950 1,450
Czech Republic & Slovakia (digital) 1 3,000 5,000 Czech 6,750 3,950 2,450 1,750 1,250
Italy 3 1,000 23,000 Italian 6,750 4,750 2,650 1,950 1,450
Poland (digital) 2 16,000 Polish 3,950 2,450 1,750 1,250

Czech Republic & Slovakia 1 3,000 5,000 Czech 6,750 3,950 2,450 1,750 1,250
China (cosmetic & implants) 4 5,000 30,000' Chinese 6,750 4,750 2,650 1,950 1,450
Germany 4 4,000 28,000 German 6,750 3,950 2,450 1,750 1,250
Turkey 2 1,000 18,000 Turkish 6,750 3,950 2,450 1,750 1,250

Czech Republic & Slovakia 1 3,000 5,000 Czech 6,750 3,950 2,450 1,750 1,250
Italy 2 1,000 23,000 Italian 6,750 3,950 2,450 1,750 1,250
Poland 4 2,000 16,000 Polish 6,750 3,950 2,450 1,750 1,250
Turkey 2 1,500 18,000 Turkish 6,750 3,950 2,450 1,750 1,250
U.S. 3 35,000 English 4,750 2,650 1,950 1,450

U.S. 1 35,000 English 4,750 2,650 1,950 1,450
Czech Republic & Slovakia 1 3,000 5,000 Czech 6,750 3,950 2,450 1,750 1,250
Italy 2 1,000 23,000 Italian 6,750 3,950 2,450 1,750 1,250
Poland 4 16,000 Polish 3,950 2,450 1,750 1,250
Czech Republic & Slovakia 1 3,000 5,000 Czech 6,750 3,950 2,450 1,750 1,250
Turkey 2 2,000 18,000 Turkish 6,750 3,950 2,450 1,750 1,250
u.S. 2 4,000 35,000 English 6,750 4,750 2,650 1,950 1,450

'In China, digital distribution is via WeChat.

Advertising formats—CE magazines

2/1 page 1/1 page
(double page) (full page) 1/2 page 1/2 page 1/4 page
- Dimensions (w x h): 420 x 297 mm 210x 297 mm 210 x 148 mm 105 x 297 mm 105 x 148 mm

3 mm bleed required for all formats.| Special advertising formats are available on request. Please contact media sales (page 49) for more information.
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Advertising Rates and Formats—Digital

Prices in euros*
Time-based banner’

Country/Region Recipients? Language E-newsletter price E-blast price Rectangle Skyscraper

45,000 English 3,950 6,450 2,350 2,450

Austria 4,000 German 1,950 3,450 1,250 1,450
Belgium 6,000 French/Flemish 3,950 - 2,100 2,450
Bosnia & Herzegovina 2,000 Bosnian 1,750 3,450 750 950
Bulgaria 1,800 Bulgarian 1,350 2,950 750 950
Czech Republic & Slovakia 10,700 Czech 1,750 4,950 750 950
Croatia 5,000 Croatian 1,750 3,450 750 950
Denmark 1,500 Danish 1,950 3,450 1,450 1,450
France 22,000 French 2,950 5,950 1,450 1,450
Germany 28,000 German 2,950 5,950 1,450 1,450
Greece 5,000 Greek 1,750 3,450 750 950
Hungary 8,500 Hungarian 1,750 3,950 - -
Israel 4,000 Hebrew 1,750 3,450 750 950
Italy 24,000 Italian 1,950 5,950 1,250 1,450
Netherlands 8,000 Dutch 1,950 = 1,250 1,450
Nordic 10,000 English 1,950 5,450 — —
Norway 1,500 Norwegian 1,950 3,450 1,250 1,450
Poland 16,000 Polish 1,950 5,450 1,250 1,450
Portugal 6,500 Portuguese 1,950 2,950 — -
Romania & Moldova 7,800 Romanian 1,750 5,450 750 950
Russia 12,000 Russian 1,950 5,450 1,250 1,450
Serbia & Montenegro 2,200 Serbian 1,750 3,450 750 950
Slovenia 1,000 Slovene 1,450 2,950 750 950
Spain 15,000 Spanish 2,450 5,450 950 1,250
Switzerland 4,000 German 1,950 3,450 1,250 1,450
Turkey 23,000 Turkish 2,450 - 1,250 1,450
U.K. & Ireland 15,000 English 1,950 5,450 1,250 1,450
Asia Pacific 35,000 English

Australia & New Zealand 6,000 English 1,950 2,950 - -
China 30,000° Chinese 2,450 5,450 1,950 2,450
India & South Asia 176,000 English 2,450 6,950 1,250 1,450
Japan 30,000 Japanese 2,450 6,950 1,450 2,450
Korea 25,000 Korean — 5,450 — -
Pakistan 11,000 English 1,950 2,950 750 950

widde Eastapiica | . - [ - | - | - |

Algeria 10,000 French 1,750 2,950 750 950
Middle East 101,000 English 3,450 6,950 1,250 1,450
Americas e = = - 1,450 2,450
Brazil 30,000 Portuguese 4,950 6,950 1,250 1,450
Latin America 110,000 Spanish 3,950 5,950 1,950 2,450
u.s. 52,000 English 2,450 5,950 1,950 2,450

* VAT not included.

" Price per month. | 20wing to fluctuation, total numbers have been rounded. | °In China, digital distribution is via WeChat.

Advertising rates—Impression-based banners Advertising formats (wx h)
Number of impressions Rectangle Skyscraper Slide-in Pop-up Rectangle banner Skyscraper banner Slide-in banner Pop-up banner
5,000 950 1,450 1,950 3,450
10,000 1,050 2,450 2,050 6,450 336 x 300 px 336 x 600 px 1,200 x 2,600 px (mobile) 1,280 x 960 px
25,000 3,750 4,250 4,750 14,950

Prices in euros. VAT not included. 2,560 x 1,310 px (desktop)

Please contact media sales (page 49) for more information.
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General Terms and Conditions

1 Definitions

The terms used in these general terms and conditions are defined
as follows:

a) “Advertising Order” refers to the agreement to publish one or
more advertisement(s) or presentation(s) in any form of information
or communication service, especially on the internet, for the pur-
poses of circulation.

b) “Publisher” refers to Dental Tribune International GmbH (here-
after “DTI”), who is responsible for the printing and distribution of
digital or printed publications.

c) “Advertiser” refers to a person, organization or company that
places an advertisement.

d) An “Advertising Form” may, for example, consist of one or more
of the following: an image with or without text; a series of musical
notes with or without moving images (e.g., banners); a sensitive
area that when clicked hyperlinks to an online location provided
by the Advertiser, that is, that belongs to the Advertiser.

e) “Settlement Period” refers to the period in which the Advertis-
ing Order has to be paid.

f) “Placement Period” refers to the period in which the advertise-
ment has to be placed.

2 Advertising Form
An advertisement that in form or appearance is not immediately
recognizable as such will be amended to make this clear.

3 Conclusion of a contract

a) The contract enters into force through confirmation in writing
(which includes email), subject to the provisions of individual
agreements. Should this confirmation not be received, the Adver-
tising Order will be deemed confirmed by the publication of the
advertisement. Advertising Orders placed verbally, for example
by telephone, are subject to these general terms and conditions
too.

b) The Advertising Order is exclusively subject to these general
terms and conditions, and the advertising rates of DTI, which
constitute an integral part of the contract. The validity of any terms
and conditions stipulated by the Advertiser or other space buyer
are expressly excluded if these do not comply with these general
terms and conditions.

c) Advertising Orders placed by advertising agencies represent a
contract between the publisher and the advertising agency and
are subject to the provisions of other written agreements. Should
an advertising agency act as Advertiser on behalf of an advertis-
ing client or other advertiser, the Publisher must be advised of the
name of the advertising client or other advertiser by the advertis-
ing agency. The Publisher has the right to demand proof that the
client has been listed by the advertising agency.

d) Advertising goods or services on behalf of more than one adver-
tising client or other advertiser within a particular advertisement
(e.g., a banner or in a newsletter) requires an additional contract
in writing (which includes email).

4 Settlement Period

If the right to place individual advertisements is granted under the
terms of the contract, the Advertising Order must be carried out
within 12 months of the date of conclusion of the contract. Unless
otherwise expressly agreed, payment must be made within 14
days of the invoice date.

5 Extension of an Advertising Order

a) The Advertiser has the right to place more advertisements within
the contract period or within the Settlement Period stipulated in
Section 4 than agreed to in the original contract, depending on
space availability.

b) Company profiles are understood as central to online advertis-
ing with DTI. Booking of such a profile is for a minimum of 12
months and is automatically renewed at the rate relevant at the
time for another year if not cancelled at least four weeks before
expiry.

6 Delivery of material

a) The Advertiser is obliged to provide the Publisher with proper
advertising material, particularly with respect to the format and
the technical specifications stipulated by the Publisher, in due
time before the publication date. The Publisher will immediately
request replacement material if the material is considered to be
unsuitable or damaged.

b) The Publisher will store data for no longer than three months
after the end of the contract period.

c) The Advertiser shall bear the costs for requested changes to
the advertising material, as well as the charges/costs incurred as
a result.

7 Right of refusal

a) The Publisher reserves the right to refuse or block an Advertis-
ing Order under the terms of a contract if the content violates laws
or official regulations, the content was rejected by the German
Adbvertising Standards Council (Deutscher Werberat) in a com-
plaints procedure, or the content is contradictory to the Publish-
er’s mission and ethical code.
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b) The Publisher has the right to withdraw an advertisement already
published if the Advertiser changes the content of the advertise-
ment or if a hyperlink is subsequently changed, in which case the
conditions of Section 3 will apply.

8 Guarantee of rights

a) The Advertiser guarantees that it is in full possession of all rights
necessary for the placement of an advertisement. The Advertiser
shall not hold the Publisher liable within the framework of the
contract for any claims by third parties that might arise through
the violation of any laws. In addition, the Publisher is released
from the costs of legal defense. The Advertiser is obligated to
support the Publisher in good faith in its defense against third
parties by providing all information and documents as requested.
b) The Advertiser passes all necessary copyrights for the use of
an advertisement in all forms of online media, including the inter-
net, to the Publisher. This includes the right of use, ancillary copy-
right and other rights, in particular the right to duplicate, circulate,
transmit, broadcast, abstract from a database, and call, both with
regard to time and content, to the degree necessary for the fulfill-
ment of the contract. The above-mentioned rights are always to
be granted without restriction and authorize the Publisher to place
an advertisement according to the current technical standards
using all forms of available media.

9 Commercial letter of confirmation/cancellation

Written confirmation of a contract previously negotiated between
the Advertiser and the Publisher, and sent by the Publisher shall
be deemed accepted by the client according to Section 362 of
the German Commercial Code unless an objection is lodged within
14 days of receipt. A fee of 50% of the amount shall be charged
for a cancellation received until four weeks before the start of the
booking period specified in the order confirmation. For a cancel-
lation within four weeks prior to the booking period, a cancellation
fee of 100% shall apply.

10 Publisher’s guarantee

a) The Publisher guarantees the best possible reproduction of the
provided content of the advertisement in accordance with the
current technical standards. The guarantee does not include neg-
ligible errors. A negligible error is an error caused by the use of
unsuitable software or hardware (e.g., a browser); a breakdown
of a communications network belonging to another provider; a
computer breakdown; incorrect, incomplete or out-of-date proxy
server configurations (message buffers); a breakdown of the adver-
tisement server lasting no longer than 24 hours (cumulated or
continuous) within a 30-day period after the start of the Placement
Period agreed on contractually. A breakdown of the advertisement
server over a considerable period (i.e., more than 10% of the
Placement Period) will release the Advertiser from duty of payment
for the period of the breakdown. Further claims are excluded.

b) If the reproduction quality of the advertisement is unsatisfactory
and constitutes a significant error, the Advertiser has the right to
a reduction of payment or a perfect replacement, but only to the
extent that the advertisement is affected. If the replacement is
unsatisfactory or unacceptable, the Advertiser has the right to a
reduction of payment, or to withdraw from the contract.

c) If there are nonobvious errors in the advertisement, the Adver-
tiser shall have no claim in the event of the unsatisfactory repro-
duction of the advertisement. The same applies if the advertise-
ment is placed several times and if the Advertiser does not draw
the Publisher’s attention to the error(s) before the next placement.

11 Default

If an Advertising Order cannot be carried out for reasons for which
the Publisher cannot be held liable, in particular software or other
technical problems; a breakdown of the computer system; a strike;
legal provisions; interference in the sphere of responsibility of third
parties (e.g., other providers), network operators or service pro-
viders; or for similar reasons, then the Advertising Order will be
repeated if possible. The Publisher is still entitled to payment for
an Advertising Order that is carried out again after the disruption
has ceased and within a period the Advertiser deems reasonable.

12 Publisher’s protection clause

The Advertiser agrees to indemnify the Publisher against and
defend the Publisher from any claim or expense resulting from
the Advertiser’s unauthorized use of a name, a photograph, an
image or words protected by copyright or registered trademark.
The Publisher cannot be held liable for errors or omissions in any
advertising material provided by the Advertiser (including errors
in key numbers), or for changes made after the closing date.

13 Liability

a) Indemnity claims arising from breach of obligation and civil
offence are only applicable in case of deliberate action and gross
negligence by the Publisher, its representatives or proxies. This
does not apply to claims for warranted quality; or for loss of life,
bodily injury or damage to health; or for breach of considerable
contractual obligations. In such case, liability is restricted to com-
pensation for the foreseeable loss. Indemnity claims arising from
impossibility of performance and default by slight negligence are
restricted to compensation for the foreseeable loss.

b) In the case of gross negligence on the part of the Publisher’s
subcontractors, liability toward the Advertiser is restricted to com-
pensation of the foreseeable loss. This does not apply to breach
of integral contractual obligations.

14 Media kit

The advertising rates are based on the Publisher’s advertising
media kit published on its website (https://www.dental-tribune.com/
advertise-with-us/) and the rates in effect at the time the contract
is concluded. Should the advertising rates change after the con-
clusion of the contract, the Publisher is entitled to charge accord-
ing to the rates valid at the time of publication. This does not apply
to agreements with nontraders if no more than four months have
elapsed between the date of conclusion of the contract and the
publication date of the advertisement.

15 Discounts

a) If a discounted Advertising Order is not carried out for reasons
for which the Publisher cannot be held liable, the Advertiser is
liable for the difference between the discount rate and the usual
rate, regardless of any other legal obligations.

b) If no other contract has been entered into, the Advertiser shall
be entitled to a discount relevant to the actual number of adver-
tisements placed within a year if a contract has been concluded
based on the rate card that explicitly allows discounts. The claim
to a discount will expire if it is not submitted within three months
of the end of the relevant contractual year.

c) Discounts are granted according to the advertising rates valid
at the time. Advertising agencies and other advertisers are obli-
gated to use the media kit for their quotations, contracts and
invoices. Discount/credit notes and supplementary discount
charges shall principally not be taken into consideration until the
end of the insertion year.

16 Default on payment

a) In the event of a default on or delay in payment, the Publisher
shall charge interest (10% per year) and debt collection charges.
The Publisher may postpone the further execution of the current
Advertising Order until payment and request advance payment
for further advertisements.

b) If there is reasonable doubt regarding the Advertiser’s ability
to pay, the Publisher is entitled, even during the term of the con-
tract, to make the publication of further advertisements conditional
upon advance payment of the full amount charged and settlement
of unpaid bills, regardless of the terms of payment agreed on
previously.

17 Cancellation
Cancellation of an Advertising Order will only be accepted in writ-
ing (which includes email).

18 Advertising Order confirmation

Advertising Order confirmations are considered reservations.
Placements may be changed for technical reasons. In such case,
the Publisher may not be held liable.

19 Data security
The Advertising Order will be carried out according to the current
laws of data security.

20 Place of performance

The Advertising Order is subject to German law. The place of
performance is the principal place of business of the Publisher
unless the law provides otherwise. The principal place of business
of the Publisher also serves as the place of performance for the
debt collection notice and the case if the domicile of the client is
unknown at the time of filing. Leipzig, Germany is the agreed place
of jurisdiction.



Media Sales Contact

Contact us for more information, offers and individually designed packages.

Dental

ti

Tribune
International

mediasales@dental-tribune.com

facebook.com/DentalTribunelnt

Legal information

Information provided according to Sec. 5,
German Telemedia Act (TMG):

Dental Tribune International GmbH
HolbeinstraBe 29

04229 Leipzig

Represented by
Chief Executive Officer: Torsten Oemus

Contact:

Telephone: +49 341 48474 302
Telefax: +49 341 48474 173
Email: info@dental-tribune.com

Entry in the commercial registry:
Registering court: Leipzig district court
Registration number: B 19276

+49 341 48474 100

twitter.com/DentalTribuneln

VAT:

linkedin.com/company/dental-tribune-international

VAT ID number according to Section 27a, German Value-Added Tax
Act (Umsatzsteuergesetz):

DE227724594

Business identification number:

232/107/02156

Responsible for contents according to Sec. 55, para. 2,
German Federal Broadcasting Agreement (RstV):

Chief Content Officer:

Claudia Duschek

Email: newsroom@dental-tribune.com

The most current version of the DTl Media Kit is available at

www.dental-tribune.com/advertise-with-us.
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